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if Dealers Were Engineers 

What are the 1941 household 
electric refrigerators going to be 
like? Sorry, but we can’t give you 
any hints just yet. But on page 18 
ou’ll find what a group of salesmen 
think they ought to be like—and 
some of their suggestions aren’t so 


far off the mark. 
+. * * 


Making Politics Pay 
You don’t have to be a supporter 
of either Willkie or F.D.R. to take 
part in—and cash in on—the kind 
of a “political campaign” that was 
staged recently by Knoxville, Tenn. 
appliance salesmen. How the local 
wer board cashed in on election 
year interest is told in detail and 
with pictures on page 4. 
* * * 


This Week—’How NOT To Do It’ 


The editorial department of the 
News digs far and wide and deep 
to bring to its readers stories of 
“how to do it’—taken from actual 
experiences in the field. This week 
we are pleased to present “how NOT 
to do it’—a tale of a sales organiza- 
tion’s disillusionment with trailer 
selling. Page 9. 


* * * 


In a Big Way—Out West 


’Way out in Reno, Nevada is one 
of the most high-powered distributor- 
ships we’ve heard tell of. The firm 
handles both electrical appliances 
and air conditioning, and it has just 
opened up a new showroom with an 
air conditioning system that is a 
demonstration laboratory for pros- 
pects. Story and pictures, page 6. 


* * * 


Cool House, Pool In Yard 

Speaking of air conditioning, a 
Detroit engineer who decided that he 
wanted a pool in his yard designed 
a system that would use only water. 
The story on page 15 tells how he 
did it. 


* * * 


Fillerup’ and ‘Sign Here’ 

Gas-and-oil service stations have 
been tried out as appliance dealers, 
with indifferent success. Maybe the 
trouble is that they didn’t go at it 
hard enough, the way Bill Penney, 
Chattanooga auto service station 
operator, did. He does a $17,000-a- 
year business in appliances, as 
recorded on page 2. 

* * * 


The ‘Cold’ Dope 

The series on servicing of counter- 
type ice cream freezers gets into 
actual figuring this week, with data 
given for getting general estimates 
on the refrigeration requirements of 
Such equipment. Page 16. 

+ * * 


A Jobber That's Doing It 


Plenty of standard sales promotion 
Stunts can be used to advantage by 
the refrigeration parts and supplies 
jobber. The News has published 
Several articles indicating how dis- 
Play and promotion ideas can be 
used to advantage by the jobber. In 
this issue we’re happy to report how 
a Pittsburgh jobber makes such ideas 
and methous work. Page 9. 


* * * 


Training Replacements 

When star members of a college 
football team graduate, the coaches 
senerally have promising substitutes 
ready to step into their places. And 
when big league baseball stars grow 
old, rookies are brought up from the 
farms. But when appliance dealers 
Pass out of the picture, or are 
Proselyted by competitors, who will 
take their places? Read the editorial 
On page 12, 


* * * 


To Find It Quickly— 


The following is a quick index 
to the various departments: 


Commercial Refrigeration ....... 3 
What's Doing With Dealers...... 5 
Air Conditioning ............... 7 
Personalities ............0..0.0. 8 
ho’s Who Where ............. 13 
Locker Storage News ........... 14 
What's New ........0.ccccceees 17 
* ms 4 $8 
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Meilinger, Shawber 
& Fisher Advanced 
At Westinghouse 


GEORGE H. MEILINGER 


Ss. G. FISHER 


* * #* 


MANSFIELD, Ohio—Appointment 
of George H. Meilinger as_ sales 
development manager of househoki 
refrigeration has been announced by 
T. J. Newcomb, manager of the 
newly created household refrigera- 
tion and laundry equipment depart- 
ment of Westinghouse merchandising 
division. 

Mr. Meilinger, former refrigeration 
supervisor in Chicago, will be respon- 
sible for development of household 
refrigerator sales under the new 
Set-up. He succeeds H. M. Butzloff, 
whose resignation was reported in 
last week’s NEWS. 

In other departmental changes, 
L. L. Shawber, manager of the laun- 
dry equipment department until it 
was combined with the household 
refrigeration department, will become 
laundry equipment product  super- 
visor, and S. G. Fisher, formerly in 
the dishwasher sales department, 
will become sales development man- 
ager on laundry equipment. The 
appointments are effective immedi- 
ately. 


June Cooling Mark 
Broken In Chicago 


CHICAGO—-Sales of both central- 
plant air conditioning systems and 
room coolers last month broke all 
previous high records for June, ac- 
cording to figures released by Com- 
monwealth Edison Co. 


Contracts were made for 79 
central-plant installations with an 
aggregate capacity of 1,718 hp., 


compared with 55 systems totaling 
601 hp. reported for the same month 
in 1939. This represents an increase 
of 44% in number of plants and 
186% in combined capacity. 

A total of 304 room coolers was 
sold last month, as against 235 in 


(Concluded on Page 19, Column 3) 
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Locker Storage 
Industry Moves 


To Aid Defense 


Survey Is Planned To 


Determine Extent of 
Food Storage Plants 


OMAHA, Neb.—The refrigerated 
locker storage industry is preparing 
to do its part in the U. S. govern- 
ment’s national defense program by 
making available to the National 
Defense Council an inventory of the 
food storage facilities available in 
various parts of the country for use 
in case of emergency. 

As part of a program advocated 
by Roger Sprague of Baker Ice 
Machine Co. steps have been taken 
for a survey of present food storage 
facilities in the United States. In 
addition to locker plants, this survey 
also would cover cold storage public 
warehouses, meat packing plants, 
butter and egg storage warehouses, 
the canning industry, and the frozen 
foods industry. 

Mr. Sprague’s opinions as to the 
defense value of locker’ storage 
plants were the subject of an editorial 
in the July 24 issue of the NEWS. 

After the tabulation of storage 
facilities has been completed, accord- 
ing to present plans, a report of the 
survey and information on individual 
plants will be sent to the National 
Defense Council, along with an REA 
“county map” on which both present 


(Concluded on Page 14, Column 1) 


Rema Admits Four 
New Members and 


Names Committees 


CHICAGO — Four new members 
have just been admitted to the 
Refrigeration Equipment Manufactur- 
ers Association. They are White- 
Rodgers Electric Co., St. Louis; The 
Weatherhead Co., Cleveland; The 
Gates Rubber Co., Denver; and 
Portable Elevator Mfg. Co., Bloom- 
ington, Ill. 


According to E. A. Vallee, vice 
president, Automatic Products Co. 
and president of Rema, a monthly 
bulletin will be sent to members to 
establish closer contacts between 
the Rema members and the Rema 
headquarters and officers. In addi- 
tion to reports of association activi- 
ties, said Mr. Vallee, it is planned 
to include items of common interest 
on matters such as legislation, legal 


(Concluded on Page 19, Column 3) 


Eshelman & McGhee 
Win $1,000 Awards 


MANSFIELD, Ohio—Harold Eshel- 
man of St. Joseph, Mo. and C. J. 
McGhee of Massillon, Ohio have been 
announced as winners of the two 
$1,000 cash prizes in the sales audi- 
tion contest conducted by the mer- 
chandising division of Westinghouse 
Electric & Mfg. Co. 

The two men were adjudged 


(Concluded on Page 20, Column 2) 


Crosley Takes 


Holiday 


Crosley employes from the Cincinnati and Richmond plants held their 

annual outing July 29 at Coney Island, Cincinnati amusement park. Here 

R. C. Cosgrove, vice president and general manager of the manufacturing 
division, greets visitors to the Crosley products display. 
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Time out from the day’s activities is taken by Lewis M. Crosley (right), 
executive vice president; Guy Flaig (left), manager of Crosley Dis- 
tributing Corp., Cincinnati; and Harold R. Latimer, radio production 


division. 


At extreme left is Andrew Luhan, supervisor of machine tools. 


June Sales Set 


New Record of 
339,000 Units 


50,000 Above 1937 Mark; 
6-Month Shipments 
1,922,000 Units 


DETROIT—Exceeding by more 
than 50,000 units the highest previ- 
ous record for the month, world 
shipments of household electric re- 
frigerators during June totaled 
339,000 units, to bring the total for 
the first six months of this year to 
1,922,000 units, according to estimates 
by AIR CONDITIONING & REFRIGERA- 
TION NEWS. 

June was the fourth successive 
month in which estimated world 
shipments of household refrigerators 
were ‘above the 300,000-unit mark, 
and marked the longest period in the 
industry’s history in which such a 
volume has been maintained. The 
previous record June was in 1937, 
when estimated shipments totaled 
286,000 units. 

For the first six months, world 
household refrigerator shipments are 
approximately 93,000 higher than in 
the same period of 1937, when the 
industry’s all-time record of 2,559,000 
units was established. A month-by- 
month comparison of shipments dur- 
ing the first half of that year and 
1940 shows the following: 


1937 1940 
PRUE co vcvineds es 182,000 239,000 
POROORTT ci. credtias 259,000 290,000 
TOUR: Si8.5 5 cmrctack 380,000 307,000 
pS ETE eR 363,000 348,000 
WOES Sct vexmeske teen 359,000 399,000 
SUM oC estan 286,000 339,000 
_.. Sree ee enn rs 1,829,000 1,922,000 


World shipments by 14 manufac- 
turers reporting to the Refrigeration 
Division of National Electrical Manu- 
facturers Association totaled 322,136 
units during June, as compared with 
268,154 in the same month of last 
year and 266,229 in June, 1937. 

(Concluded on Page 20, Column 2) 


EARNINGS 


Stewart- Warner Corp. 


CHICAGO—Stewart-Warner Corp. 
and subsidiaries, for the first six 
months of 1940, reported a surplus 
net profit of $677,245, after provision 
of $262,201 for federal and Canadian 
income taxes, an increase of $476,984 
over the corresponding period for 
1939, at which time net profit of 
$200,261 was reported. 

Earnings for the first six months 
of 1940 of 54 cents per share on 
1,243,063 shares of common stock 
(Concluded on Page 20, Column 1) 


Fedders Mfg. Co. 


BUFFALO—Fedders Mfg. Co. re- 
ported net profit of $200,705 for the 
six months ended June 30, equal to 
86 cents a share, compared with 
$216,887, or approximately 90 cents 
a share, in the corresponding 1939 
period. 


Carrier Corp. 


SYRACUSE, N. Y.— Semi-annual 
report of Carrier Corp. reveals net 
income, for the six months ended 
June 30 of $278,698.45, equivalent to 
71 cents each on the 390,808 shares 
of common stock outstanding. The 
comparable figure for the first half 
of 1939 was $147,642.41, or 38 cents 
per share. 

Completed sales for the first six 
months of 1940 were 7.1% less 
than those of the corresponding 
1939 period. Unfilled orders totaled 

(Concluded on Page 20, Column 1) 
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For a Demonstration That Will Be Felt By the Prospect 


; 


ST. LOUIS—A profitable market 
for G-E air circulators has been 
developed by Harry Schallom, sales 
manager of the Hampton Electric & 
Appliance Co., among St. Louis 
homeowners who feel they cannot 
afford to buy room coolers because 
of their higher cost. 


Before starting his air circulator 
campaign, Mr. Schallom asked James 
& Co., G-E distributor, for a com- 
plete list of the unsold room cooler 
prospects in his territory. This gave 
him a bank of about 500 names to 
start on—and they weren’t cold 
leads, either. 


Dividing this list up into units of 
15, his average for daily calls, Mr. 
Schallom covered the territory dur- 
ing early May, playing up the air 
circulator as a less expensive means 
of obtaining summer cooling for the 
home. 

His toughest sales problem was to 
convince prospects that the air circu- 
lator wouldn’t create a miniature 
cyclone in the home—that, instead, 
it would merely furnish a gentle 
current of air throughout the house. 
To meet this problem as it arose, 
he carried a demonstrator’ unit 
around in his car, fitted with rubber 
coaster wheels which allowed it to 


be rolled right into the prospect’s 


living room for a demonstration. 

Telephoning the prospect, Mr. 
Schallom would explain that he was 
prepared to demonstrate a low-cost 
means of keeping the home cool and 
comfortable in summer, and _ the 
curiosity aroused in this manner led 
to a comparatively high percentage 
of appointments. Once the circula- 
tor was inside the customer’s home, 
sales possibilities were greatly in- 
creased, and Mr. Schallom made 
more than 60 sales in this market, 
a “left-over” from the room cooler 
sales field. 


Refrigerators Help Fill 
Terrace Vacant 10 Years 


WICHITA FALLS, Tex.—lInstalla- 
tion of modern refrigeration equip- 
ment is an important part of the 
“come-back” efforts of the Buchanan 
Terrace apartments here, which re- 
cently were completely modernized 
after having been vacant for 10 
years. 

Modernization plans were the work 
of new owners, who took over the 
building after it had been condemned 
as a public nuisance. Kitchens in 
each of 18 living units have been 
equipped with Frigidaire units. 
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6,000 Motorists Look In Mr. Penney’s Windows Each Month 


Service Station Discovers 
Displays Open Way To 
Sale of Appliances 


CHATTANOOGA, Tenn.—Against 
a background of automobile tires 
and motor oil Bill Penney has man- 
aged to create an effective display 
of electric refrigerators and other 
appliances, and to the tune of 
purring gasoline pumps, 
brakes, and honking horns he has 
succeeded in building up a $17,000-a- 
year appliance business among his 
gas-and-oil patrons. 

Some 6,000 automobiles stop at 
the Penney station each month. 
Working on the theory that big re- 
tailers maintain mass displays of 
merchandise in show windows facing 
the most heavily trafficked sidewalks, 
Mr. Penney some time ago began to 
realize that he was really missing a 
bet by not capitalizing on the traffic 
to which his station’s windows were 
exposed. 

Hence the line of refrigerators, 
washing machines, water heaters, 
ranges, and other appliances. And 
hence the better than $17,000 appli- 
ance sales volume last year. 


But this year Mr. Penney is diving 
into the appliance merchandising 
business deeper than ever. He 
already has added four outside sales- 
men to his payroll and has set his 
goal at a $75,000 volume for 1940. 


Not content with display alone as 
a sales medium, Mr. Penney is spend- 
ing an average of $75 a month for 
a 125-word ‘flash’? news broadcast 
over radio station WAPO every 
morning of the week and three times 
on Sunday. Mr. Penney himself 
writes out a rough draft of each 
day’s broadcast, and then passes it 
on to the studio’s staff for any 
necessary revision. 

This type of advertising, Mr. 
Penney has found, is easy to prepare, 
yet compares favorably in cost with 
newspaper advertising and other 
mediums of publicity. Results are 
gratifying, inasmuch as the broad- 
casts not infrequently result in direct 
Sales. 

Service work on all appliances sold 
is handled by a local shop which 
specializes in this type of work. 


Refrigeration Costs For 
Apartment Houses Given 


BRIDGEPORT, Conn.—To meet 
the needs of refrigerator salesmen 
covering the specialized apartment 
house field, the General Electric 
appliance and merchandise depart- 
issued a new booklet 
(302-54) designed to stress’ the 
factors making for low maintenance 
cost and long service in this class 
of business. 

The booklet cites specific mainte- 
nance costs and service records. 


squealing | 


Customers in Bill Penney’s super service station in Chattanooga can 
hardly help but be attracted to the mass display of appliances that he 


keeps in the window. 


while the “fillerup” 
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There isn’t much else for them to look at 


process is going on. 


A tx 


Inside the station, too, Mr. Penney has spotted displays of appliances, 
whose gleaming white finishes stand out in the dull background of 
automobile tires and accessories. 


Baltimore Distributors’ Statements Indicate Average 
Refrigerator Price Is Near $150 Mark 


BALTIMORE — Greatly increased 
sales and an average unit price well 
above the “special’’ class were re- 
ported for the first six months of 
this year by distributor representa- 


tives of Westinghouse, General 
Electric, and Crosley here. 
A 40% increase in sales of 


Westinghouse refrigerators over the 
first half of 1939 is reported by 
J. T. Ridgeway, district manager of 
the Baltimore branch of Westing- 
house Electric Supply Co. 

Early heavy demand was for the 
$114.75 “special” 6-foot model, Mr. 
Ridgeway said, but sales emphasis 
later shifted to the $139.95 model, 
with the result that most of the 
half-year sales have been in that 
price bracket. Despite the volume 
of this business, however, the dis- 


trict manager said that average sales 
price for the period was about $159. 

Sales of General Electric refrig- 
erators during the period were 
virtually double those of the same 
months of 1939, the Baltimore 
branch of G-E Supply Co. reported. 

From an early brisk demand for 
the $114.75 model, sales later shifted 
to the $134 model, it was reported, 
and the demand on this latter unit 
has far exceeded the supply. 

Crosley sales volume during the 
half-year was more than double that 
of last year, reported C. H. Buchwald, 
president of Lincoln Sales Corp., 
Crosley distributor. 

Higher-priced models have _ pre- 
dominated in half-year sales, he 
reported, with average price for the 
period being about $147.50. 
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The cylinders in CURTIS com 


pressors are gauged 
with a Swedish Cylinder Gauge. The pistons are 
similarly gauged with a Sheffield Visual Gauge, 
pistons and cylinders being matched within toler- 
ances of .0001 (one ten-thousandth) of an inch. 
Such segregation and subsequent matching of 
— to cylinder assures the most accurate fit. 
he result is better compression, quieter 
operation, less wear, and longer life for 
these important parts of the unit. 


trouble- © 
free performance of 


CURTIS 


Condensing | 


Selective Fitting of Pistons to Cylinders! 


CURTIS 


REFRIGERATION 
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Selective fitting of pistons to cylinders is only 
one of many tests and operations that are 
characteristic of Curtis precision manufacturing 
methods. All contribute to the long life, high 
efficiency and exceptionally trouble-free perform- 
ance of every Curtis Condensing Unit. 


CURTIS REFRIGERATING MACHINE COMPANY 


Division of Curtis Manufacturing Co. 


1912 Kienlen Ave. 


48 Air Cooled Units — 
45 Water Cooled Units 


Established 1854 
St. Louis, Missourt 
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Quick-Frozen Flowers 
May Come Next 


MOBILE, Ala.—Flowers as _ well 
as foodstuffs may someday be com- 
mercially quick-frozen and preserved 
indefinitely in cold storage plants if 
the experiments being conducted by 
A. A. Richards, manager of the cold 
storage unit of the Alabama State 
Docks here, should prove successful. 

Mr. Richards, in a recent talk 
pefore the Mobile Rotary Club, re- 
ported on his experiments in freezing 
flowers and thus keeping them in a 
dormant state until exposed to 
normal temperatures. 

He displayed bunches of gladioli 
which he said had been stored in 
this way, and pointed out that these 
flowers appeared exactly as they had 
when picked from the field, with the 
puds just beginning to burst. A 
similar experiment, he stated, was 
peing carried on with peonies, and 
as far as could be determined was 
proving successful. 

In discussing the practical com- 
mercial possibilities inherent in his 
experiments, Mr. Richards pointed 
out that if the system could be 
successfully developed flowers, par- 
ticularly gladioli which grow abun- 
dantly near Mobile, could be stored 
for several months after being 
picked, and then be placed on the 
market when they would bring the 
best price. 


481 Cooling Jobs Sold 
In N. Y. For Six Months 


NEW YORK CITY—Four hundred 
and eighty-one installations of air 
conditioning equipment were re- 
ported by distributors and dealers in 
the New York metropolitan area 
during the first six months of this 
year, according to statistics compiled 
by Consolidated Edison Co. 

Included in the half-year total 
were 465 self-contained units, of 
which 320 were of 1%-hp. capacity 
or smaller, and 145 of 2-hp. size or 
larger. Aggregate capacity of all 
installations for the period was 
11,401.12 hp., with self-contained 
units accounting for 945.69 hp. of 
this total. 


Restaurants and private offices led 
the commercial applications list for 
the six months, with 92 of the former 
and 90 of the latter being reported. 
Retail stores accountec for another 
sizable part of the total, with 65 
installations. 


Following is a _ classification of 
six months’ installations by types: 
(Zr cra 46 
oo eRe re eee 3 
Barber & Beauty Shops........... 5 
BME Gaui di ya8s Seu CusAe tobe 3 
PUnCrAl POPlOre o.sccciasccescsces dq 
i | RE er re 2 
Hotel Public Rooms.............. 4 
Hotel Guest Rooms.............+: 5 
MUWG BUNGEE io occivcccscadcces 5 
CER, OOMOPE ca iidsiacicccvasss 16 
Offices, Miscellaneous ............ 90 
PUDMC BUGGING ooccccsscsececacas 1 
Restaurants ......ccscecscscesesees 92 
SRUWPOOIIB oii ciccevigeedseraces 22 
Stores, Department .............- 8 
> MN bikcsvesenccignaeecs 65 
ROME: vanianbivasy<ibaosld ioasse’ 14 
Miscellaneous Commercial ...... 67 
World’s Fair Exhibits............ 9 
hats tye SO ee ne? 1 
Candy Manufacturing ............ 5 
Be MI hs 4 cas hanes. 45-600 68 8 
Instrument Manufacturing ....... 1 
Laboratories ...........ceceeeeeees 2 
MORt PRGKING oo icccccsrcciseccce 1 
Photo Bo Tne 1 
WMECNONIE oc ok chk awibcncveexieses 4 
Industrial Miscellaneous ......... 2 
SE Dacousevecsduks bhanavess staat 481 


Profiteering on Radio 
Tax Is Investigated 


WASHINGTON, D. C.—Reports 
that radio dealers in some instances 
have been charging a tax in excess 
of the 10% increase voted by Con- 
gress in the new revenue act of 
July 1 are being investigated by 
internal revenue collectors. 

Complaints of over-charges have 
been reported only in the case of 
radio and liquor sales, and investiga- 
tion was ordered to determine if the 
complaints indicated evidences of 
brofiteering under the new defense 
taxes. The super-tax rate on radios 


' and mechanical refrigerators is now 


¢ 


512%, compared with the former 
rate of 5%. 

o analy for this type of violation 
: the revenue code is a fine of 
1,000 or a year in jail, or both. 


New Refrigeration Use 
In “Chicken Parts’ Shop 


DALLAS, Tex.—One of the new 
10-foot Hussmann counter display 
cases, furnished with 14-hp. unit, has 
been installed by Nash-Belch, Huss- 
mann distributor in Dallas, in 
Chickens Select, Inc., a chicken parts 
specialty shop. 


Kenneth Way Dies 


SAN ANTONIO, Tex.—Kenneth 
W. Way, representative of Alco 
Valve Co. and Marlo Coil Co. in the 
southwestern territory, died here 
July 24 after a prolonged illness. 


Formerly in the contracting busi- 
ness in Texas, Mr. Way also had 
previously represented Alco Valve in 
the Detroit and Ohio territory. He 
was a brother of Leo Way of Way 
Engineering Co., Houston refrigera- 
tion and air conditioning contractor. 
He is survived by his widow and a 
daughter. 


Asuve Fall Meeting 
Goes To Houston 


HOUSTON, Tex. — The South 
Texas chapter of American Society 
of Heating & Ventilating Engineers 
will be host at the society’s 1940 fall 
meeting, to be held at the Rice hotel 
here Oct. 14-15. Six technical papers 
will be presented at the two-day 
meeting, the first ever held in Texas. 

Arrangements for the meeting will 
be in charge of C. A. McKinney, 
chairman; J. V. O. Weaver, vice 
chairman; J. A. Walsh, publicity; 
W. R. Etie, transportation; I. A. 
Naman, tours; A. M. Chase, Jr., 
banquet; D. S. Cooper, registration; 
A. B. Bankowsky, entertainment; 
R. F. Taylor, finance; A. F. Barnes, 
ladies; and G. D. Maves, sports. 


New Westinghouse Dealer 


CHATHAM, Va.— Whitehead & 
Co. is now handling Westinghouse 
appliances here. 


‘Sterilamp’ Claimed To 
Contré! Cheese Odor 


In Display Case 


COLORADO SPRINGS, Colo.—A 
seemingly satisfactory solution to the 
problem of odor and mold in cheese 
storage has been reached by Old 
English Dairy Co. here through use 
of a Westinghouse “Sterilamp.” 

The Old English dairy store, one 
of this city’s largest, displays a large 
stock of cheese in a slanting-front 
sub-zero refrigerated case which is 
also used for storage and display of 
frozen foods and ice cream. 

Despite the low temperatures main- 
tained in order to preserve the 
frosted foods, considerable difficulty 
has been encountered with the cheese 
in regard to both odor and mold. 

This difficulty was largely over- 
come by installation of a Sterilamp 
in the storage compartment of the 
display case, the store owners say. 
Odor has practically been eliminated 
and mold can now be perfectly con- 
trolled, the company claims. 


James & Co. Sets Up 
Special Parts Display 


ST. LOUIS—A “classified parts 
display” is one of the features of the 
enlarged commercial refrigeration 
service shop of James & Co., General 
Electric distributor, which has been 
practically doubled in size to meet a 
rapid expansion of business during 
the past month. 

The parts display includes every 
part used in G-E commercial refrig- 
eration systems, and is designed for 
convenience in explaining their use 
to prospects and dealers. James & 
Co. is planning an ambitious ‘know 
your refrigeration” program for all 
commercial dealers in the St. Louis 
area. 


The service shop, besides being 
increased in size, also has_ been 
equipped with fluorescent ‘lighting to 
give “daylight” working conditions, 
and with new equipment throughout. 
Several service men for both shop 
and outside work have been added. 


Irs NOT enough to know that every piece of material and every 
individual part is painstakingly finished to accurate tolerances— 
nor can we be satisfied with a casual test after final assembling. 
Every individual Par unit has to stand up under a thorough-going 
operating test. Each completed unit—compressors, condenser and 
receiver is subjected to high temperature, under 25” vacuum to 
eliminate any trace of moisture . . . then charged with refrigerant 
and run in for 24 hours under actual refrigeration load . . . care- 
fully checked for noise, valve efficiency and leaks—an adequate 


operating test for every Par before it starts doing work for you. 


* *® A PAR UNIT FOR EVERY JOB *& x 


ALABAMA 


BIRMINGHAM—REFRIGERATION SUPPLIES 
DISTRIBUTOR 
MONTGOMERY—TEAGUE HARDWARE CO. 
ARIZONA 
PHOENIX—J. CARL WHITE CO. 
CALIFORNIA 
FRESNO—ARBELL REFRIGERATION SUPPLIES 
LONG BEACH—REFRIGERATION SUPPLIES 
DISTRIBUTORS 
LOS ANGELES—FRANK GILLETT COMPANY 
LOS ANGELES—REFRIGERATION SUPPLIES 
DISTRIBUTORS 
OAKLAND—CALIFORNIA REFRIGERATOR CO. 
SAN DIEGO—REFRIGERATION SUPPLIES 
DISTRIBUTORS 
SAN FRANCISCO—CALIFORNIA REFRIGERATOR 
COMPANY 
COLORADO 
DENVER—MC COMBS REFRIGERATION SUPPLY CO. 
DISTRICT OF COLUMBIA 
WASHINGTON—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
FLORIDA 


JACKSONVILLE—BOWEN REFRIGERATION 
SUPPLIES, INC. 
TAMPA—BOWEN REFRIGERATION SUPPLIES, INC. 
WEST PALM BEACH—MOTOR PARTS & EQUIPMENT 

COMPANY, INC. 
GEORGIA 
ATLANTA—BOWEN REFRIGERATION 
SUPPLIES, INC. 
MACON—LOWE ELECTRIC Co. 


Catalog of 
AY “a ae Complete 
Line Sent 

(2) " on Request 


SEE 


ILLINOIS 
CHICAGO—H. W. BLYTHE COMPANY 
CHICAGO—AUTOMATIC HEATING & COO!.ING 
SUPPLY COMPANY 
INDIANA 
INDIANAPOLIS—F. H. LANGSENKAMP CO. 
SOUTH BEND—F. H. LANGSENKAMP CO. 
IOWA 
CEDAR RAPIDS—DENNIS REFRIGERATION SUPPLY 
DAVENPORT—REPUBLIC ELECTRIC COMPANY 
DES MOINES—DENNIS REFRIGERATION SUPPLY 
SIOUX CITY—DENNIS REFRIGERATION SUPPLY 
WATERLOO—WINTERBOTTOM SUPPLY CO. 
ANSAS 
WICHITA—HOWARD SUPPLY COMPANY 
KENTUCKY 
LEXINGTON—UNITED SERVICE CO., INC. 
LOUISVILLE—S. W. H. SUPPLY CO., INC 
MARYLAND 
BALTIMORE—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
MASSACHUSETTS 
BOSTON—MELCHIOR, ARMSTRONG, DESSAU CO. 
SPRINGFIELD—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
MICHIGAN 
FLINT—LIFSEY DISTRIBUTING COMPANY 
GRAND RAPIDS—B. F. HARRIS & SON 
MINNESOTA 
MINNEAPOLIS—REFRIGERATION & INDUSTRIAL 
SUPPLY CO., INC. 


MISSOURI 
KANSAS CITY—FORSLUND PUMP & MACHINERY 
COMPANY 
ST. LOUIS—BPRASS & COPPER SALES COMPANY 


NEBRASKA 
LINCOLN—WICKHAM SUPPLY COMPANY 
OMAHA—INTERSTATE MACHINERY & SUPPLY CO. 


YOUR JOBBER 


NEW JERSEY 
NEWARK—MELCHIOR, ARMSTRONG, DESSAU CO. 
RIDGEFIELD—MELCHIOR, ARMSTRONG, 

DESSAU COMPANY 
NEW YO 
ALBANY—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
BROOKLYN—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
BRONX—MELCHIOR, ARMSTRONG, DESSAU CO. 
BUFFALO—MELCHIOR, ARMSTRONG, DESSAU CO, 
ROCHESTER—MELCHIOR, ARMSTRONG, DESSAU 
COMPANY 
NEW YORK CITY—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
NORTH CAROLINA 
CHARLOTTE—HENRY V. DICK & COMPANY 
GREENSBORO—HASCO, ING, 
RALEIGH—HENRY V. DICK & CO. 
OHIO 


AKRON—PERCY G. HANSEN 
CINCINNATI—THE MERKEL BROTHERS CO. 
CLEVELAND—DEBES & COMPANY 
COLUMBUS—REFRIGERATION ELECTRIC 
SUPPLY COMPANY 
DAYTON—THE W. H. KIEFABER COMPANY 
HAMILTON—W. H. KIEFABER CO. 
TOLEDO—HEAT & POWER ENGINEERING CO. 
OKLAHOMA 


OKLAHOMA CITY—MIDEKE SUPPLY COMPANY 
TULSA—MACHINE TOOL & SUPPLY CO. 
OREGON 


PORTLAND—REFRIGERATIVE SUPPLY, INC. 
PENNSYLVANIA 
HARRISBURG—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 
PHILADELPHIA—MELCHIOR, ARMSTRONG. 
DESSAU COMPANY 
PITTSBURGH—MELCHIOR, ARMSTRONG, 
DESSAU COMPANY 


SOUTH CAROLINA 


COLUMBIA—HENRY V. DICK & CoO. 


TENNESSEE 
CHATTANOOGA—PEGLAR MACHINERY CO. 
KNOXVILLE—HENRY V. DICK & CO. 
MEMPHIS—UNITED REFRIGERATOR SUPPLY CO. 
NASHVILLE—ELECTRA DISTRIBUTING COMPANY 


TEXAS 

CORPUS CHRISTI—HOLSWORTH EQUIPMENT CO. 
DALLAS—THE ELECTROMOTIVE CORPORATION 
FORT WORTH—MC KINLEY REFRIGERATION 

SUPPLY COMPANY, INC. 
HOUSTON—D. C. LINGO COMPANY 
LUBBOCK—R, R. PARTS AND SUPPLIES COMPANY 
WICHITA FALLS—UNITED ELECTRIC SERVICE CO. 


VIRGINIA 
NORFOLK—NOLAND COMPANY, INC. 
RICHMOND—A, R. TILLER, INC. 


WASHINGTON 
SEATTLE—REFRIGERATIVE SUPPLY, INC. 
SPOKANE—REFRIGERATION PARTS SUPPLY CO. 


WEST VIRGINIA 


CHARLESTON—AIR CONDITIONING & REFRIGERA- 
TION SUPPLIES, INC. 


WISCONSIN 
APPLETON—REFRIGERATION SPECIALTY CO. 
MiLWAUKEE—REFRIGERATION SPECIALTY CO. 


CANADA 
MONTREAL, QUEBEC—RAILWAY & ENGINEERING 
SPECIALTIES, LTD. 
TORONTO, ONTARIO—RAILWAY & ENGINEERING 
SPECIALTIES, LTD. 
WINNIPEG, MANITOBA—RAILWAY & ENGINEERING 
SPECIALTIES, LTD. 
VANCOUVER, BRITISH COLUMBIA—FLECK BROS., 
LTO. 


EXPORT DEPARTMENT 


MELCHIOR, ARMSTRONG, DESSAU COMPANY, RIDGEFIELD, N. J. 
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Appliance Salesmen Turn ‘Politicians’ In Knoxville’s Whirlwind Campaign 


BANNERS AND PLACARDS, “must items” in any political campaign, 
were not lacking in Knoxville’s battle for better equipped kitchens. 
“Platform” promises were flaunted in this manner. 


Newspaper Advertising Pulls Repeat Business Best 


COLORADO SPRINGS, Colo.— 
Consistent newspaper advertising is 
even more valuable in holding the 
business of old customers than it is 
in developing the trade of new ones, 
believes Simon Halle, head of Halle’s 
Majestic Electric Co. here. 

A consistent advertiser, but one 
who believes in getting the most for 
his money, Mr. Halle has made a 
careful check of results of practically 
every type of advertising he has ever 
used. 


“We've found that newspaper ad- 
vertising, generally speaking,” Mr. 
Halle says, “does not attract new 
customers unless it contains a defi- 
nite price appeal. 

“Old customers, however, are more 
apt to notice the advertisement re- 
gardless of its type, to be reminded 
of their past relations with the 
company, and to be led to renew 
their contacts with the firm by 
making additional purchases of ap- 
pliances.” 


* 


Sales Mean ‘Votes’ 
For Office Seekers 
Of Rival Parties 


KNOXVILLE, Tenn.—In a _ whirl- 
wind two weeks’ “political” battle 
rivaling the conventions of the coun- 
try’s two major parties in excitement 
and “stumping” for sales, Knoxville 
appliance salesmen lined up 44,100 
“votes” for well being electrically, in 
the form of 278 major appliances— 
including 160 refrigerators, 88 
ranges, 29 water heaters, and one 
attic ventilating fan. 

Salesmen were divided into two 
“parties” for the campaign—the 
“Kool Kitchen Knights,” headed by 
J. H. (Moon) Mullins of Knoxville 
Power Board as campaign manager, 
and with “kitchen comfort” as its 
main campaign plank, and_ the 
“Economizers,” stressing “balanced 
home budgets” and with Charles P. 
Tombras of the Power Board as 
campaign manager. 


Whole contest was built along the 
lines of a political campaign, with 
platforms, speeches, rallies, and all 
the trimmings. Each salesman wore 
his “party’s” campaign button 
throughout the drive. 

For the sake of carrying out the 
campaign idea, different features 
were stressed by the rival parties, 


IF YOUR PROSPECT STARTS TO 


| DUNNO-MAYBE 
1 OUGHT TO THINK 
IT OVER SOME MORE 


OU know the type—either from other 
wa. or by bitter experience .. . and 
how often this kind of prospect walks out 
saying, “Thanks for your time. I'll think 


it over.” 


While we’re not claiming a DULUX finish 
is an advantage that will make every pros- 
pect start clamoring for your fountain pen 
and the dotted line as soon as you say, ““The 
finish is DULUX” .. . we do know that 
DULUX is one of the finest sales-clinchers 
ever offered to refrigerator salesmen. For 
it’s the finish women want. 


Visit Du Pont “Wonder World of Chemistry”. . . N. Y. World's Fair and Atlantic City Boardwalk 


RCS. U.S. PAT. OFF 


SEE-SAW... 


tell her about DULUX! 


VLL BUY IT 


DULUX has everything . . . gleaming white- 
ness that enhances any woman’s kitchen. It 
is resistant to chipping, cracking, yellowing 
. . « which means continued beauty. And 


DULUX is easy to clean . . . which rings the 


her own home. 


bell with every woman who takes care of 


Small wonder that so many salesmen 
make it a point to mention DULUX early 
and often in every sales talk! They’ve found 
it helps sell refrigerators faster. E. I. du Pont 
de Nemours & Co. (Inc.), Finishes Divi- 


sion, Wilmington, Delaware. 


EG. YB. PAT. OFF 
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b THE MODERN FINISH FOR MODERN LIVING...It saves work 


DULUX 


#tG US PAT OFF 


FINISH 
LOW EXTERIOR. EXTERIOR 


= ECOWOMIZERS GANDWAGON 
GM ALL ELECTRIC KITCHEN 
HLL BALANCE YOUP BUDGET 


a 
é 


OR SALESMAN 


REMINISCENT of old time political rallies was this “bandwagon” 


which blared through Knoxville streets as the city’s appliance salesmen 
contested for “political” and sales honors. 


but both promised ‘a clean, eco- 
nomical administration in each 
kitchen” in accordance with the 
following “platform”: 

Labor—Shorter working hours, 
better working conditions in every 
kitchen. 

Unemployment—Plenty of it for 
homemakers while electricity does 
the work. 

Public Health—More healthfully 
cooked foods; hot water for cleanli- 
ness. 

Budget—Balanced at once with 
Cheap Electricity; no more waste. 

Taxation—Repeal of unnecessary 
tax on homemaker’s time, energy, 
disposition. 

Social Security—More time for 
bridge, sports, etc.; no numbers. 

Agriculture—Aid to farmers in 
appliances; “plow under” surplus 
work. 

Currency—Inflation of dollar spent 
for electricity. More for the money. 

Banking—‘“No bank holiday,” sav- 
ings to depositor daily. 

Tariff—Reduction of duties on all 
housewives. 

Defense—Army of K.W.H. _ to 
protect food, health, youth, and dis- 
position. 

Relief—From drudgery, cooking 
failures, hot-water drouth, and dirt. 


‘ANYBODY FOR PRESIDENT’ 


According to the rules of the 
simulated political campaign, any 
one could become a candidate for 
the office of “President of the United 
States of Well Being Electrically,” 
or Vice President, or Senator, and 
so on, his “election” depending upon 
the votes he received for his success- 
ful salesmanship. 

In order to have at least one 
member of the sales force from each 
dealer share in the honors, one 
Senator and one Congressman were 
“elected” from each district (dealer), 
sales votes determining the winners. 


Votes for each sale were awarded 
as follows: 


Appliances Votes 
SOO 60.8.6 05 :5:04.05 80d. a SEEKERS OA 100 
MEE Fibers We isan cKbeeeswasonsncenwe 200 
i a 200 
Attic Fan or Room Cooler............ 200 


Refrigerator & Range Combination... 400 
Range & Water Heater Combination.. 600 
Refrigerator, Range & 

Water Heater Combination.......... 800 


A tabulation of votes at the end 
of the campaign showed that Mr. 
Mullins had led his “Kool Kitchen 
Knights” to a well-earned victory 
over the rival ‘“Economizers,” the 
margin being 27,250 to 16,850, bring- 
ing the total balloting during the 
drive to 44,100. 


CARR GETS MOST ‘VOTES’ 


Charles Carr (Woodruff’s) was 
elected “President of the U. S. of 
Well Being Electrically,” with 6,500 
votes. He was the only one who 
succeeded in selling the refrigerator, 
range, and water heater combination, 
to boost his record by 800 votes. 
President Carr received a $50 “ap- 
propriation” as a token of this honor. 

Three candidates, R. L. Kelly 
(Knox Dry Goods), T. W. Barton 
(Sterchi’s), and Joe Nelson (Fowl- 
ers), all were eligible for the “vice 
presidency” with 2,300 votes apiece. 
Lots were drawn, and Mr. Kelly won 
the title of “Vice President” and $25 
besides. The two others’ were 
awarded Senatorships, Mr. Barton 
receiving $15 from Sterchi’s and $10 
from the Power Board, and Mr. 


Nelson receiving $10 from Fowler's 
and $10 from the Power Board. 

Eighteen “Senators” and “Repre- 
sentatives” shared in $150 offered as 
prizes for this special group. Two 
of the highest winners in this class 
were women, Miss Virginia Coder of 
Knoxville Home Servants, and Miss 
Donna Montez of S. H. George & 
Sons. 

“Cabinet Members,” appointed 
from the winning party, shared in a 
drawing for $25. 

At a final banquet at the S. & W. 
Cafeteria, members of the winning 
party were served thick, juicy steaks, 
while the losers had to be content 
with hamburgers and coffee. 


ALL-OVER GAINS 


Made in unseasonable weather—it 
was cool and rainy during most of 
the two weeks of the campaign—the 
278 major appliance sales recorded 
in the drive were an increase over 
the same period of last year of 
16% in refrigerators, 38% in ranges, 
and 12% in water heaters. 

Helping to relieve the hard work 
of the drive were ‘campaign songs,” 
posters, and banners, paralleling 
those of regular political campaigns. 
Typical of some of the more amusing 
ones, with sales suggestions behind 
them, were these: 

“Follow the poles to the rural 
voter, and he will follow you to the 
polls.” 

“Get into politics—there’s money 
hm 3.” 

“Do your duty, vote often.” 

“Don’t neglect the old stand-bys, 
the city voters. To win this election 
you must get out in public and be 
well known. In other words, you 
have to do a lot of house-to-house 
work. So get busy ward-heeling, 
and see the people. They don't 
know you are running unless you 
tell them.” 


‘HAM & EGGS’ AGAIN 


“The Ham & Egg Plan—tTell them 
how good they are, cooked elec- 
trically. Point out advantages s0 
attractively they can ‘taste them.’ 
No candidate was ever elected until 
he made his platform so attractive 
that the people wanted it. No appli- 
ance was ever sold until there was 
an intense desire for its advantages.” 

On the bottom of the official 
“Party Roster,” was the question: 
“Who will be elected president?” 
Answer was covered by a_ flap, 
which, when raised, revealed the 
statement: “The one who gets the 
most votes. This information can't 
be from the Literary Digest Poll— 
it’s right.” 

During the contest, the Knoxville 
Power Board hired a negro band to 
play “campaign tunes” while riding 
on a truck on which were displayed 
various electrical appliances, with 
appropriate banners and posters t0 
provide a ‘political’? atmosphere. 

To whet pre-campaign interest, 
an entire section of the Sunday News- 
Sentinel on the day preceding the 
opening of the drive was devoted t? 
electrical appliances, with advertise 
ments by individual dealers and the 
Power Board and illustrated stories 
of how Knoxville housewives wer 
using the various labor-saving 4 
vices in their homes. 

Clyde Carpenter, sales manage 
of the Power Board, was in charge 
of the campaign, aided by the Maj® 
Appliance Bureau, composed of local 
appliance dealers. 
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WHAT'S DOING WITH DEALERS 


Moves Up 


MATT WILLIAMS 


* * * 


Matt Williams Heads 
Cincinnati Dealers 


CINCINNATI—Matt Williams of 
Crosley Distributing Corp., vice presi- 
dent of the trustees of the Cincinnati 
Electric Association, has become 
president of that organization, follow- 
ing the recent death of Frank Col- 
ville of Westinghouse, who was 
president. 

The Cincinnati Electric Associa- 
tion is said to have the largest 
membership of any organization of 
its kind in the country. The Cincin- 
nati district leads the country in per 
capita use of electric refrigerators, 
with more than 85% saturation. 


2,489 Ranges, Heaters 
Sold In Alabama Drive 


BIRMINGHAM, Ala.—A_ 60-day 
‘In The Bag” sales campaign re- 
cently sponsored by Electrical Appli- 
ance Dealers Association of Alabama 
topped its quota of 2,000 ranges and 
water heaters when dealers returned 
sales of 2,489 units. 


Prize money amounting to $1,000 
provided the spark for the campaign, 
which was open to all dealers and 
salesmen on the lines of Alabama 
Power Co. The state was split into 
six sections, and all but two exceeded 
their quotas. 


All mailing pieces for the campaign 
were in the form of paper bags, pep 
messages and contest details being 
spaced throughout the drive. Finally, 
prizes and commission checks were 
Sent “in the bag.” 


; Appliance distributors cooperating 
in the campaign were: Alabama Ap- 
pliance Co., Watts-Newsome Co., 
Frigidaire Corp., Graybar Electric 
Co., Matthews Electric Supply Co., 
R. P. McDavid Co., Birmingham 
Electric Battery Co., Steel City Ap- 
Pliance Co., Stewart-Warner Dis- 


tributing Corp., and Nash-Kelvinator 
Corp. 


William H. Blount Dies; 
Dealer in Medina, N. Y. 


MEDINA, N. Y.—William  H. 
Blount, operator of Blount Electric 
Co., died suddenly June 30 at his 
home here. He was 50 years old. 


Dayton League’s Outing 
Set For Aug. 21 


DAYTON, Ohio—Second annual 
outing of the Gas & Electric League 
of Dayton is scheduled for Aug. 21 
at Walnut Grove Country Club. 
Features of this event will be a golf 
tournament, a fried chicken dinner, 
and card games, 


Service Station Appointed 
Frigidaire Dealership 
AMELIA, Va.—Wilkerson’s Serv- 


ice Station has been appointed dealer 
ere for General Electric appliances. 


MKB Awards $400 
For Best Ads on 
Water Heating 


NEW YORK CITY — Northern 
States Power Co., Minneapolis, has 
been awarded first honors in a na- 
tional contest sponsored by Modern 
Kitchen Bureau for the best series 
of newspaper advertisements on 
electric water heating. The cash prize 
of $250 accompanying the award 
goes to T. H. Kettle, the company’s 
advertising manager. 

Winner of second award was 
Indianapolis Power & Light Co., with 
John G. Longsdorf, advertising man- 
ager, taking second prize money of 


$100. Third prize went to the 
Municipal Power & Light Plant, 
Richmond, Ind. Fentress Tucker 


received the $50 check which accom- 
panied the award. 

The Northern States Power Co. 
advertising emphasized the conveni- 
ence and help that electric water 
heating brings to the home. The 
series ran during February and 
March in Minneapolis newspapers. 

The Indianapolis advertisements 
were illustrated with pictures of 
babies, each of whom had his own 
idea as to the importance of hot 
water in the home. 

The Richmond series stressed use, 
pointing out the number of times 
the head of the house would need 
hot water for shaving in the years 
to come, or the number of times the 
housewife would need it the rest of 
her life for washing dishes or clothes. 


Hangs Up .670 Mark 
In Selling ‘League’ 


FINDLAY, Ohio — Lynn _ Lyon, 
Frigidaire dealer here, sold 67 house- 
hold refrigerators during June of 
this year, out of a total of 100 sales 
by all dealers reported to the local 
power company. Mr Lyon believes 
that .670 is a pretty good batting 


average in a highly competitive 
game. 
The organization has_ recently 


taken on the line of Delco-Heat 
winter air conditioning equipment, 
in addition to the Frigidaire fran- 
chise. 


J. R. Jaquet New President 
Of Nebraska Association 


GRAND ISLAND, Neb.—J. R. 
Jaquet, of McCook, was. elected 
president of the Nebraska Electric 
Association at the annual meeting 
held here. Formerly a vice president, 
he succeeds W. M. Bird, of Scotts- 
bluff. John E. Curtiss, Lincoln, was 
elected vice president. I. D. Pette- 
grew, Lincoln director, acted as 
secretary for the meeting. 


Kelvinator’s Texas Men 
Map Summer Plans 


DALLAS, Tex. — Approximately 
150 Kelvinator dealers and salesmen 
from Dallas and Fort Worth met 
recently at the Adolphus hotel with 
regional and Detroit company officials 
for discussion of summer sales plans. 
In attendance at the meeting were 
H. L. Schmultz, Dallas zone manager, 
Lee Stratton, Southwestern district 
manager, W. C. Malone, assistant 
advertising manager of Kelvinator, 
and Miles Ditmer, sales promotion 
manager of the Dallas division. 


Alabama Philco Dealers 
See ‘41 Radio Models 


BIRMINGHAM, Ala.—The 1941 
lines of Philco radios and phono- 
graphs were introduced to approxi- 
mately 400 dealers and salesmen 
here recently by Watts-Newsome Co., 
Philco distributor. 


Following a dinner at the Highland 
Park country club, the new models 
were presented by Harry B. Brown 
and James Skinner, Jr. of Philco. 


Heat Wave Enlisted 
As Promotion Aid 


SUPERIOR, Wis.—Local refriger- 
ator dealers featured a cooperative 
newspaper promotion July 22, during 
the season’s longest sustained heat 
wave, which included a special three- 
page newspaper section. 

Participating in the hot weather 
promotion were the Superior Water, 
Light & Power Co., Lurye Furniture 
Co., Roth Bros. Co., East End Hard- 
ware Co., Benson Electric Co., F. S. 
Kelly Furniture Co., Ross Electric 
Co., Holden Tire & Battery Service, 
and May’s. 


New Headquarters for 
Frigidaire in Dallas 


DALLAS, Tex.—New Dallas head- 
quarters of Frigidaire Corp. will 
occupy part of a three-story addition 
to the Koon-McNatt building now 
under construction. 


| East Meets Midwest 


Pane ste 
#5 ?, > Oe 
vegh gab yee 


Stine 


General Electric’s Institute at Bridgeport, Conn., is something of a 
crossroads, even.on a hot day in July. Caught here on no particular 
mission, but just “looking,” are (left to right) R. Cooper Jr., G-E 
distributor in Chicago; Katharine Fisher, director of Good Housekeeping 
Institute; and Ida Bailey Allen, lecturer, writer, and cook-book author. 


“Tie INLAND 7727 ow7 ICE TRAY 


Here’s a brand-new slant on a moderately 
priced ice tray for refrigerator manufac- 
turers, jobbers and dealers. It’s the new 
Inland Magic Finish Tilt Out Tray which 
combines fast freezing with a quick release 
of full sized ice cubes in units of two at a 


time or a trayful. 


A slight downward pull on the tray lifter 
releases the tray from the evaporator. Then 
quickly and easily, the handy Cube Release 
Lever is used as illustrated below to give two 
cubes or a trayful from either the single 
Tilt Out Tray or double duty Dessert Tray. 
No fuss! No bother! No shattered ice cubes. 


One important feature of the Tilt Out 
Tray is that it is easily operated by a can 
opener, screwdriver, or any of the many 
tools available in the pantry. The Cube 
Release Lever is convenient but not neces- 
sary to its operation. 


This new Inland Magic Finish Tilt Out 
Tray is first choice as low cost original fac- 
tory equipment by leading makers as well 
as for replacement sales by dealers. For 
details, prices and discounts, write to 


INLAND MANUFACTURING DIVISION 


GENERAL MOTORS CORPORATION 
DAYTON, OHIO CLARK, NEW JERSEY 


MANUFACTURING 
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Model Air Conditioning System In Dealer’s 
Store Draws Prospects and Clinches Sales 


Nothing Spared To Make Saviers & Son Store ‘ 


Model Demonstration Laboratory For Prospects 


RENO, Nev.—Air conditioning and 
major appliances should be sold 
from an air conditioned showroom, 
believe executives of Saviers & Son, 
Inc., Westinghouse distributor here— 
and so the company’s merchandis- 
ing plan is built around a modern 
building, equipped with an up-to-the- 
minute air conditioning system. 

Recently some 7,000 people at- 
tended the formal opening of the new 
store, representing a large percent- 
age of the city’s population of 
18,000. According to Claude E. 
Saviers, vice president and general 
manager, these visitors were “sold” 
on air conditioning by their visit 
to the air cooled store. 

The new air conditioned home of 
the distributorship is the showroom, 
the demonstration laboratory, and 
the sales clincher—not only for retail 
customers, but for the 65 Nevada 
and 20 California dealers for whom 
Saviers does all the engineering as 
well as much of the sheet metal work 
and equipment installations. 

Because expansion was necessitated 
by the growth of the firm’s heating 
and air conditioning department, 
which had grown to be the largest 
end of the business, it was decided 
that the store’s system should be a 
model one, incorporating all the 
latest features of modern air condi- 
tioning. 


A DISTRIBUTOR GROWS 


Started 32 years ago as a paint 
business by H. E. Saviers, present 
president of the corporation, the 
firm first broke into the electrical 
appliance field after the war when 
the son, Claude E. Saviers, who had 
been a transport radio operator, 
joined the business. 

From a meager start in the radio 
field, Claude Saviers, now vice 
president and general manager, 
became interested in refrigeration 
and is largely responsible for build- 
ing up the firm’s heating and air 
conditioning business to its present 
point. 

In 1925 the Saviers stocked their 
first electric refrigerators and in 


1928 shipped the first carload of 
electric refrigerators into Nevada. 
The firm also brought the first 
Westinghouse appliances into Reno 
and are now distributors for Nevada 
and part of California and Oregon 
for all lines, including heating and 
air conditioning. The organization 
is also western states’ distributor for 
Lennox furnaces. 

Since the opening of the new 
store this summer the city has 
become air conditioned minded. 
Never, with the single exception of 
1938, have there been so many new 
installations, and never have there 
been so many new jobs in the 
offing. 

Saviers’ installations are already 
double the volume of last year, and 
with the big jobs now being let the 
ratio promises to increase with the 
coming months. 


CUTS ‘SALES RESISTANCE’ 


Not only has the heating and air 
conditioning system interested hotel, 
store, and night club proprietors, but 
it has helped sell packaged goods 
to professional men and home 
owners. Moreover, the cool comfort- 
able atmosphere of the premises 
during recent hot weather’ has 
definitely lessened sales resistance on 
domestic refrigerators and home 
units. 

Direct evidence that Saviers’ own 
system is actually selling jobs is 
furnished by the fact that clients 
ask for installations exactly similar. 
Already several comparable jobs 
with reductions and modifications 
have been ‘copied’? from the store 
system. 

One such job is the Palace Club, 
where a Westinghouse 25-hp. system 
with automatic zone control has just 
been installed. Another like system 
has just been designed for a new 
seven-story addition to the El Cortez 
hotel. 

Architecturally the two-story and 
basement building is dominated by 
a four-story tower of glass brick 
with chrome trim. Adjoining the 
appliance sales room and opening 


into it is the paint store of H. E. 
Saviers, a separate but associated 
business with its own individual air 
conditioning system. 

The main display room of the 

appliance store is 100 feet long by 
60 feet wide, banked on two sides 
by large display windows. On the 
north side is the record department 
and counters disp!aying small appli- 
ances. Other display cases of small 
appliances are grouped around 
pillars through the room. 
_ The south end of the room ends 
in large counters, one marking off 
the clerical department and offices 
of the firm, the other leading to the 
parts and service departments. 

Between the counters are stair- 
ways and a hall. Downstairs are 
storage rooms, a vault, the air 
conditioning plant, elevator, ete. 
Stairs also lead to the mezzanine 
floor, where the “Little Theater” is 
located, commercial and wholesale 
display rooms and offices. 

Forming an “L” with the main 
showroom and leading off of the 
parts and service departments is the 
shipping department, which has 
plenty of space and facilities, includ- 
ing an elevator from the storage 
rooms in the basement and large 
rolling doors to the loading platforms. 

The lighting has been engineered 
so that there are no dim corners in 
the structure nor glare from any 
angle, yet the use of power has 
been held to a minimum. Double 
fluorescent tubing floods the display 
windows, while the display and 
showrooms are illuminated by soft 
indirect lighting. 


HOW SYSTEM IS CONSTRUCTED 


The main air conditioning system, 
which provides for the handling of 
large volumes of air, is said to be 
the only job in the west using a 
direct-fired system with zone control. 
The system was designed by Clyde 
M. Mast, engineer in charge of the 
heating and air conditioning depart- 
ment. 

The company’s own organization 
not only installed the job but built 
all housings and equipment. The 
25,000 pounds of galvanized iron 
used in the duct system was handled 
by the Saviers’ sheet metal depart- 
ment. This sheet metal shop directly 


across the street is the largest in 


For Greater Operating Efficiency 


stl FRIGIDAIRE 


THERMOSTATIC 
AND VAPOR CONTROL VALVES 


Easily Installed and Adjusted 


@ These parts built to the same high standards of pre- 
cision and quality as Frigidaire finished products. Easily 
installed in soda fountain or commercial applications 
to correct operating deficiencies. Maximum operating 
efficiency always. Write your Frigidaire distributor today 


for prices and full details. 


1. Thermostatic Regulating Valve 
Provides more positive control 
of temperatures by athermostatic 
element placed in fixture or liquid 
being cvoled. Recommended _ tures. 
for multiplexed ice cream cabi- 
nets. Controls ice formation in 
water bath. 


2. Snap Action Valve 

Provides different temperatures 
on multiplexed installations 
with positive defrosting of 
finned evaporators. 


3. Liquid Temperature Valve 
Minimum low back pressure ad- 
justment in direct expansion in- 
stantaneous beverage coolers. 


ies Bt a SX, Se alt Ts . 


4. Evaporator Regulating Valve 
To prevent frosting of multiple 
forced air evaporators. Permits 
temperature difference in fix- 


5. Automatic Regulating Valve 


To control water bath tempera- 
tures used in soda fountain ap- 
plications when multiplexing. 
Can also be used in commer- 
cial applications. 


6. Crankcase Regulating Valve 


Prevents high back pressure. 
During long off period, valve 
closes tightly to prevent excess 
pressure in crankcase; protects 
stuffing box seal and prevents 
absorption of refrigerant in 
crankcase oil. 


for your copy of the NEW Frigidaire “Refrigerant 
Control Valves and Commercial Accessories’’ 
book. Complete information on Thermostatic 
and Vapor Control Valves, as well as on other 
commercial accessories. 


WRITE TODAY... 


They Want To ‘Cool-OfF Hot Prospects 


The headquarters of Saviers & Son, Westinghouse distributor in Reno, 
Nev., is as impressive on the outside as it is on the air conditioned 
inside. 


Note use of glass brick and the large signs. 


im ” <<. 


de . : 
Clyde M. Mast, engineer in charge of the heating and air conditioning 


departments, is ever ready to explain the workings of the store’s own 
model system to visitors. 


Nevada and employs 20 to 30 men. 

The main system handles_ the 
appliance store and the upper floor, 
comprising the main zone of con- 
ditioning, covering approximately 
15,000 square feet of floor space or 
200,000 cubic feet. Some 20,000 
cubic feet of air per minute can be 
delivered by the blower should the 
outside temperature warrant it. 
The cooling system furnishes 45 tons 
of refrigeration. 

The summer and winter air con- 
ditioning systems are built in such 
a way that the change from one to 
the other is fully automatic and 
requires no attention. All inside 
temperatures on either system are 
controlled in relation to outside 
temperatures. 

The summer system brings in 
outside air and mixes it with 


re-circulated air. This air is filtered, 
cleaned, and forced by the blower as 
in the winter system. Automatic 
controls regulate temperatures. 

This system is a complete winter- 
summer zone bi-pass system. Air 
is returned from the various zones 
and fresh air pulled in from the duct 
to the roof. This mixture is filtered 
and forced by a blower to a high 
pressure plenum. 

The cooling coils are mounted 
horizontally on angle iron racks, 
the pre-cooling water coils below 
and the refrigeration coils above. 
The cooling system has a. total 
capacity of 45 tons, 15 tons of 
pre-cooling and 30 tons of refrig- 
eration. 

A Sphinx forced draft cooling 
tower is installed on the roof with 
(Continued on Page 7%, Column 1) 


Looking fora 


BUSINESS PARTNER 


Prd tte ke 405 


We are greatly expanding our Sales and Serv- 
ice organization and are looking for ‘‘Business 


« Partners’’ in every community. 


§ Your SIZE doesn't countso much as your ABILITY 
to sel] refrigerating machines and self-contain- 


& ed airconditioning units. If you have that ability 
F ...and if you are available for representation of 
f one of the oldest and most reputable lines in the 
— commercial refrigeration and air conditioning 
' industry .. . get in touch with us immediately. 
Tell us about your set-up... and we'll tell you 
about ours. Now is the the time! 


GENERAL REFRIGERATION DIVISION 


Yates-American Machine Company 
Beloit, Wisconsin 


Dept. AC-840 


4 bie Conoriiones 
vers 


A complete line of 
Refrigerating Compressors 


Self- 
contained 
store 
coolers 
—3 sizes 
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System In Dealer's 
Store Reveals Latest 
In Air Conditioning 


(Concluded from Page 6, Column 5) 
a i-hp. motor operating the fan. 
Due to the low wet-bulb temperature 
this tower furnishes approximately 
15 tons of cooling. A 3-hp. pump 
installed in the basement circulates 
3,600 gallons of water per hour 
through the tower. This water cir- 
culates through the pre-cooling coils 
and through the condensing unit. 
In this way no water is wasted. 

The 25-hp. Westinghouse com- 
pressor is mounted on springs and 
has a variable capacity head which 
gives three stages of refrigeration. 

A large double inlet double width 
plower is driven by a 742-hp. West- 
inghouse motor. A total of 24 dust- 
stop filters were installed. 

Heating is accomplished by a 
No. 800 Lennox direct-fired heating 
system delivering 800,000  B.t.u. 
purning No. 5 crude oil, which is 
installed at the front end of the 
plenum. In this manner the air 
may go up through the pre-cooling 
and cooling coils or straight forward 
through the furnace. 

The various zone supply ducts 
leave the furnace plenum and run 
back over the coil chambers and 
then up to tne various zones. The 
zone ducts are also connected to the 
coil plenum, and face bi-pass dampers 
are installed at all connections. The 
dampers are operated by motor con- 
trols, operated by thermostats in 
each zone. 

In other words, when the damper 
for the furnace is closed, the damper 
for the coils is open. Two-way ther- 
mostats are installed in each zone. 
The summer thermostat closes the 
furnace damper and opens the coil 
damper, while the winter thermostat 
works in reverse. 

Automatic mixing dampers are 
installed in the fresh and return air 
ducts and controlled by a thermostat 
in the fresh air duct. This thermo- 
stat changes the operation from 
cooling to heating as needed. The 
various controls work through a 
step-controller to turn on the various 
stages of cooling as needed. 

The Minneapolis-Honeywell con- 
trol operates in stages so that the 
whole load doesn’t come on at one 
time. The various steps in the con- 
trol are as follows: 

1. All fresh air when outdoor 
temperature is correct for cooling. 

2. Pre-cooling by water from forced 
draft tower. 

3. First stage of refrigeration— 
two cylinders. 

4. Second stage of cooling—four 
cylinders. 

5. Full capacity of condensing 
unit—all six cylinders. 

In this manner air delivery tem- 
peratures are controlled in accord- 
ance with outside conditions. When 
95° dry bulb and 65° wet bulb out- 
Side conditions prevail, air is de- 
livered at the grills at 61°. Air is 
eee at the grills in winter at 

The system was designed not only 
to provide ideal atmospheric condi- 
tions but for economy of operation 
aS well. Low expense is maintained 
by water economy and by taking 
advantage of lots of fresh air. 

Much of the time it is necessary 
to operate only the 3-hp. pre-cooling 
Pump. In winter the heating system 
also makes for economy of operation. 
If the outside temperature drops to 
~—10° F. below zero, the building 
Will be kept warm with a consump- 
tion of only 11 gallons of oil 
maximum per hour. 

Air conditioning was not found 
necessary in the basement where 
uni-vent heaters are supplied from 
the steam boiler which furnishes the 
domestic hot water. 


_ Potally apart from the advertis- 
ing value of the system, the employes 
of the firm are convinced that the 
installation providing utmost worker 
comfort at low operating cost is a 
highly profitable building investment. 


Pittsburgh Installations 
Up 30% In First Half 


PITTSBURGH—A 30% increase 
in the total horsepower of installed 
alr conditioning systems during the 
first half of this year, over last year, 
Was announced by F. B. Mahon of 
Duquesne Light Co. here. 


Air Conditioning News In Brief 


Machine To Condition 
The ‘Outdoors’ Introduced 


JERSEY CITY, N. J.—The magic 
term “air conditioning’’ has been 
applied to everything from shoes to 
hats, but it remained for the Orient 
Air Conditioning & Commercial 
Refrigerating Co. to introduce a 
unit for “conditioning” the outdoors. 

Mounted on a _ two-wheel trailer, 
the Orient Air Stream is used to 
stir up air in an orchard, or vege- 
table field, to prevent frost damage 
to crops. Powered by a gasoline 
engine, the large blade fan may be 
used to spread insecticides in fight- 
ing the Japanese beetle and other 
pests. It is also recommended for 
laying smoke screens, fighting back 
drafts in fires, and displacing certain 
types of poison gas in chemical 
warfare. 


Association Puts Out 
Engineering Code Booklet 


WASHINGTON, D. C.—A ‘Code 
of Application Engineering Standards 
for Air Conditioning For Comfort”’ 
has recently been issued by the 
Air Conditioning & Refrigerating 
Machinery Association here. Priced 
at 50 cents a copy, it is available 
to all members of the industry. 

The booklet contains definitions of 
summer, winter, and year-around air 
conditioning, design standards for 
various cities, sunlight radiation 
through glass, infiltration coefficients, 
and ventilation standards. 


‘Four-Square’ Insignia Is 


Adopted by NACA 


KANSAS CITY, Mo.—A “four 
square” insignia has been adopted 
by the directors of the National Air 
Conditioning Association, according 
to Albert L. Maillard, executive secre- 
tary. 

The association continues its drive 
for membership among air condition- 
ing dealers and distributors from 
headquarters at 1603 Power & Light 
Bldg. here. 


‘Turbovac’ Compressors For 
New Detroit Building 


DETROIT — Trane “Turbovac”’ 
water-cooling compressors have been 
specified for use in the block-long 
Horace H. Rackham memorial build- 
ing, now under construction for the 
Engineering Society of Detroit. 

Buensod-Stacey, Inc. of New York 
are consulting engineers. 


Kresge Adds 2nd Evaporative 
Cooling System In Detroit 


DETROIT —S. S. Kresge Co., sec- 
ond largest of the dime store chains, 
has used all types of air conditioning 
in stores located all over’ the 
country. Four years ago the com- 
pany installed an evaporative cool- 
ing system in the Royal Oak, Mich. 
store. 

A second system of this type was 


Westinghouse Selects 10 
For College Scholarships 


EAST PITTSBURGH, Pa.— Ten 
outstanding high school graduates, 
survivors from a group of 377 
applicants, have been selected in the 
third annual contest as recipients of 
$3,000 George Westinghouse Scholar- 
ships for study at Carnegie Institute 
of Technology. 

Endowed with $200,000 by West- 
inghouse Electric & Mfg. Co., the 
scholarships provide each _ holder 
with $600 a year, more than half 
the average required for study and 
living expenses. Prescribed pro- 
cedure under the grant includes 
eight winter terms at the Institute, 
and five summers and two winter 
terms of practical experience at 
Westinghouse. 

Of the 377 applicants, 157 were 
selected to take competitive examina- 
tions, with personality and profes- 
sional promise considered in addition 
to scholarship. Current winners 
bring the total number of scholar- 
ship holders to 30, 


recently placed in service in the 
S. S. Kresge store located in an 
outlying section of Detroit’s east 
side. Relative humidities are often 
high in the Detroit area during 
summer weather. 


On hot days, all doors of the Royal 
Oak store are left open, and the 
“cooling’’ system operates with 100% 
fresh air. “It may not be air 
conditioning—but it helps,”’ the store 
manager reports. 


Bank Building Boosts 
Rental 15% With Cooling 


BIRMINGHAM, Ala.—Air condi- 
tioning has made possible a 15% 
higher rental charge in the new First 
National Bank Building here, accord- 
ing to the management. Completed 
in May of this year, the structure is 
equipped with a 400-ton cooling sys- 
tem. 


Don Herold Illustrates 
Standard's New Promotion 


NEW YORK CITY—Don Herold, 
cartoonist and humorist, has _ illus- 
trated direct-mail promotion mate- 
rial issued by Standard Air Condition- 
ing, Inc., here this year. A circular 
letter signed ‘don herold’” accom- 
panys an illustrated booklet and a 
direct-mail return card. 

The mailing features the “Air 
Captain” room cooler and the “Air 
Pilot” window ventilator. 


‘Fair’ Beauty 


ae pai: : 
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When the exhibitors at the New 
York World’s Fair recently held 
their own beauty contest, the 
Carrier entrant was the lady 
pictured here, a _ secretary in 
Carrier’s Fair office. 


‘New Jersey’s Biggest Job 
Nearing Completion 


NEWARK, N. J.—New Jersey’s 
largest air conditioning installation 
will be completed about Sept. 15, 
when the new system for parts of 
the third, fourth, and fifth floors of 
the main building of Public Service 
Corp. is put into service. The work 
will be an extension of the system 
recently installed in transforming 
the second floor of the building from 
a bus terminal into offices. 


‘Orphan’ = Installations 
Build Business For 
Dealer In Tulsa 


Natkin Reports New Jobs 


TULSA, Okla. — “Orphan” air 
conditioning systems, left in the field 
by distributors going out of business 
during the past few years, now 
contribute materially to the service 
business of Natkin & Co., Westing- 
house distributor here. The com- 
pany’s service department is headed 
by Fred L. White, who has made 
regular inspection and service avail- 
able on a contract basis. 

A. J. Natkin, manager of the 
Tulsa office of Natkin & Co., reports 
that these service contracts have 
proved to be profitable both to the 
distributor and to the user of the 
“orphan” equipment. 

Recent installations made by Nat- 
kin & Co. here include: Walkover 
Shoe Store, Frougs Department 
Store, National Shirt Store, Franks 
Mfg. Co., Thompson Building, Bethle- 
hem Steel Corp. office, Texaco Lab- 
oratory, and the J. J. Deanner 
residence. 

Other jobs in the territory have 
been the May Brothers Store, H. C. 
Price and C. E. Burlingame offices 
in Bartlesville, Okla.; Kistler Oil Co. 
offices in Coffeyville, Kan.; new 
offices of Kansas Gas & Electric Co. 
in Independence, Kan.; new Recrea- 
tion Building for the Continental Oil 
Co. at Ponca City, and a _ knock 
testing laboratory for the Skelly Oil 
Co. at Eldorado, Kan. 


ANNON COOLED FRUIT 


ALWAYS COMES OUT 


Fresh and Juicy! 


Peerless Gun and Unit Coolers paved the way—proved 


the value of blower-type refrigerators! Now the CANNON 
COOLER, big brother of the family! Rolls out a mass of 
solid, booming cold . . . with sizes, capacities and air 
velocities to meet any refrigeration requirement up to 
ten tons, whether below 32° or above 50°. 
A natural born winner for fruit and vegetable storage 
rooms... for sharp freeze applications . . . for packing 
pi ... or what have you. 
We included pressure-type fans, famous Thermek coils, 
adjustable motor sheaves for quick “balancing.”” We did 
away with old angle iron construction—created a new 
kind of extra strong and rigid framework which supports 
all internal parts. The galvannealed, sheet steel casing can 
be easily removed . . . the entire unit taken apart and put 
together on the job. Floor and ceiling models, with or 


houses ... locker plants... 


without ducts. 
That’s wh 


the Peerless Cannon Cooler has gripped 
the fancy of men who know refrigeration value when 
they see it. For all the facts—and don’t delay—call your 
jobber or write the nearest Peerless factory. 


SQUEEZES EVERY DROP! 


New BWS evaporative 
Water Saver hoards water 
like a miser. 


PEERLESS CANNON COOLER 


Low in cost! 714 to 50 ton capacity! Radically improved in design and built of nothing but 
the best! Seam welded for water tightness. Fu// cone sprays playing against a new shallow- 
type Thermek condenser utilize heat absorbing capacity of the water to the fullest. 
Double air inlets, bronze and ball bearings, all internal parts easily accessible. This is 
the unit that really hammers down water costs—saves as much as 90%. 


EE/E04. of AMERICA inc. 


Midwest Factory, General Offices—515 W. 35th Street, Chicago 


NEW YORK FACTORY 
43-20 34th Street 
Long Island City 
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PACIFIC COAST FACTORY 
3000 South Main St. 
Los Angeles, Calif. 
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SOUTHWEST FACTORY 
2218 N. Harwood $t. 
Dallas, 


EXPORT DIVISION 
P. O. Box 636 
Detroit, Mich. 


af Le aes a ee % gets — st: alg 2 e v! . “ ink L , a Ck - hy PY - - # Cr =m erg: . = ee aD ee ald Mckee Oe oot ge et, Be Figs BE LAT SEA ge ee li a pS tn, Nig eee 
x Se ‘ tty : 4 ; eS ‘ ‘ : wn ia mcm 
| 
\ 
ee ss iene 
Pky 
ae ~ } : oe 
| ” alg ae a os 
= . s a {hi ear = GaN 
| te a as 
- ‘2 ry arora, CARAS S al 
ee a oF r \ 
_ mL 
’ -,m@ - 3 We 
es | * * ; gost reg . 
” a — 
| 
Reno, | 
joned 
ee | 
pe | 
) | 
| | i shes 
| | ~ 
bs | ; — 
oe : 
© ee Ee e ee 
a a ll ire 7 
eo eee NOR eae fs ati ss i ‘ é Ps bay es the ™ ~ ts og mi ’ he ie R "re 2 oF 7 
| ey : : : H “* oars 4 . " : = 4 o . 4 e qvt ide ‘ 
il SS vata se : ee im : a de : -. ie 7 \) 6 ° \o “2° 
———— Pye 3 i 4 3 A a eae oe & (e) e s sis 
. oe Cl TES . ee ee” Nee te wo ee Q? 34 
‘i “aa % c(_ Page ~ . 9 ‘ieee eg 3 ¢* y c we a 
a ‘ie re ee i ; x, es oe a. a o Si , we age 5 ad : i <\ yo a’ nie 
ee ae aes . \e i ‘ Sy fe) - - 
a i -  C!lCt(. OC he gs 0 a Pe 3. . & 4 ae 
OO a ee — wee ¢° —— Be 
CE Ee 4 ae a ae a a 23s 
TS Tee ay = «0S 4 : _ ea “aon — oe — eT a ~ & G | 
agetin Le vie = ee — SS Se aces > 
Se EC 
» | Vee i 
) : Ay ee rt ie ag 
= 4 w a ” . Le 
: oe 1 aa ; 
Ss ON Ss ; ; 
yeh oS poo i : 
bp : 
| pane ; 
; . i 
| moet a SS - | 
| - 
; | : ie 
7. 2 
} i” 
m8 q 
i ——) 
{ i —_—— ; 
: 4 
| ; a 
F a > 2 ae jee EB ote 2 ee ; 
<8 iS a ala fs a es 
| ae) : ee 7 Z rs ee ita ca, : 2 } . ; 
| sh J ee oe id 
| >) CUD | 
| | ce | 
* —— f 
| a | ; g 
se eo Sg eS 
— — * ° 
ee A INC. : 
mE Ja 
ones lege 2b: — - fee ‘ ; eee ere a Sen ae ee Fe) Lap pee sss é : z as, : sige A We ; ; 
Se eee en tes Mat va ern ee : < he ab, De ‘e et {Pees oe re ae 
ea ; , " g al eee ei ‘S 4 ew pik > . ees Ma + “ t - 
é <. —_ ie ss (tet , ’ ee ke REY { SEEBREE fe, ant ae 
Pit ns, 9 oe Be eke > ‘ ats oS erp? dow 4 2 ee xt : mT Sy sr eae ae 
he ea ee : ’ a a iT tele i F 2 = e ~ : + . Sab - . hay: er pa SL 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1940 


_ PERSONALITIES 


Who’s Excited? 


Some of our closest friends in the 
industry have been getting a bit 
restless recently under what they 
call our “benign new policy of 
sweetness and light.” 

They would be quite a _ mite 
happier, they aver, if the NEWS were 


picking up a big stick and a big — 


rock and going after someone. 

“That Man in the White House,” 
some cry, with windmill gestures, 
“is getting away with murder again. 
Why don’t you lambaste hell out of 
him?” 

Or, 

“With the world tumbling around 
our ears, with dictatorship but four 
months away, with peacetime con- 
scription coming up, you sit there 
and write about such trivialities as 
New Words Needed for Refrigeration 
and Air Conditioning Industries. 
Why don’t you get your teeth into 
something important?” 

* * * 


Family Album 


Well, friends, maybe it’s’ the 
weather, maybe it’s the great year 
the industry has been having, or 
maybe it’s the joy of being married 
to Someone Pretty Special—but 
somehow, we can’t get mad at any- 
body just now. 

And besides, some really important 
things have been going on around 
here. 

Items: 

Lola Dew, our subscription man- 
ager, is engaged to be married. 

Ed Henderson, our promotion man- 
ager, and Helen Cockrell, assistant 
business manager, are honeymooning. 

Walt Schuler, one of our foremen, 
has a new son—his third. 

Bob Carrithers, stalwart son of 
our advertising manager, the grega- 
rious Zeke, has been appointed 
Regimental Adjutant at Culver 
Military Academy, Summer Naval 
School. 

In other words, Life Marches On 
at the Business News Publishing Co. 


A Chip Off the 
Old Block 


BOB CARRITHERS, son _ of 
“Zeke” Carrithers, advertising 
manager of the News, has won 
high honors at Culver Military 
Academy this summer. 


Bob & Zeke 


In addition to being appointed 
Regimental Adjutant (a tremendous 
honor, especially for a_ third-year 
man at Culver), Bob Carrithers was 
promoted to Lieutenant, Senior 
Grade. 

Thus we see a signal example of 
the old adage, ‘a chip off the old 
block,” coming true before our eyes. 
For Bob’s father, our Zeke, had a 
praiseworthy record as a Marine in 
the last war. 

Zeke joined the United States 
Marine Corps at New York City on 
May 9, 1917, and was sent to Nor- 
folk Navy Yard for training and 
duty. There he was promoted to 
Q.M. Sgt. in October. Continuing to 
show promise as a leader, he was 
sent to the Officers Training Camp at 
Quantico, Virginia, April 15, 1918; 
where he was commissioned a sec- 
ond lieutenant, U.S.M.C., July 15. 


By George F. Taubeneck 


At Parris Island, South Carolina, 
he drilled recruits until the first of 
September, when he was again pro- 
moted, this time to first lieutenant. 
Thence he moved to the fourth 
regiment, U.S.M.C., in Santo Dom- 
ingo, and from Sept. 15 to May 15, 
1919, he was acting Company Com- 
mander of the 32nd Company. 


This department has long con- 
tended that a superstrong navy and 
air corps would protect us from any 
invasion. Young men like Bob 
Carrithers, who plan careers in the 
Navy, are the ones who will prevent 
madmen from even attempting to 
solve the most-nearly-impossible mili- 
tary problem of all time: the inva- 
sion of the United States of America. 


* * * 


All’s Fair In 
Love and War 


And now that we have the war 
all settled, let’s get back to Love. 
Wars only come along every once- 
in-so-often (thank God!) but Love 
goes on all the time and everywhere 
(thank God!). 


For the Romance of the Week, 
we nominate Lola Dew and Joe 
Munley. Inasmuch as most of you 
who read this have been subscribing 
to AIR CONDITIONING & REFRIGERA- 
TION NEWS for a long, long time, 
you'll recognize the name of Lola 
Dew. Many of you have even met 
her. And all of you have received 
brief, courteous notes from her, 
thanking you for your subscription 
order. 


Well, Lola was going along, mind- 
ing her own business, when one of 
the girls in her department, Helen 
Munley, invited her over for dinner. 
Also present was Mrs. Munley’s 
brother-in-law. 


Did we mention that Lola has big, 
dark eyes, dimples, and a dazzling 
smile? Well, she has. Joe Munley 
noticed them, too. 


“Boy!” he said, “this is what I’ve 
been looking for all my life!” 


* * 


Chalk One Up For 
Marshall, Ill. 


Being a man who not only knows 
what he wants, but how to get it, 
he had a diamond ring on Lola’s 
finger in nine days after he met her! 
They'll be married in November, 
and Lola will retire to domesticity. 


Believe it or not, Joe Munley was 
born in the writer’s home _ town, 
Marshall, Illinois (population 2,222). 
How’s that for an Isn’t-It-A-Small- 
World anecdote? 


The writer will particularly miss 
Lola, for she was one of the two 
employes of Business News Publish- 
ing Co. who have been connected 
with the firm longer than he has. 
Lola joined the company in March, 
1928; Rosetta Johnson, our cashier, 
came in April, 1929; and the writer 
arrived in June, 1929. 


It Happens Only In 
Movies—Oh, Yeah? 


Nobody was surprised around here 
when Ed Henderson, our’ up-and- 
coming Promotion Manager, quietly 
married Helen Cockrell, Assistant 
Business Manager, late in June. 

Ed and Helen had been lunching 
together every day and holding hands 
at every opportunity. They had 
That Look about them, and it was 
the most heart-warming Office Ro- 
mance we had had around here since 
the days when we used to catch 
Business Manager Jack Adams kiss- 
ing Jean Hegwood (now his wife) 
in the halls. Incidentally, fruit of 
that romance is pictured on this 
page. What a boy! 

What happened to Ed and Helen, 
however, shouldn’t have happened to 
a dog—to coin a phrase. After the 
ceremony, they went to a drug store 
for chocolate sodas—and then Helen 
went straight to a hospital for an 
appendectomy! 

Ed, as you can well imagine, was 
darned near frantic. But Helen 
sailed through the operation with 
flying colors, emerged from the hos- 
pital ahead of schedule, mended fast, 


Oh, Johnny, Oh, Johnny, How You Can Pose! 


Not yet two years old, Johnny Adams, son of the Business Manager of Air Conditioning & Refrigeration 


. News, is already an accomplished photographer’s model 


and a promising young actor. 


He can register any 


emotion from Sweet Supplication (extreme left) to Vociferous Adjuration or Political Peroration (extreme right). 


Love Conquers All 


An office romance which glad- 
dened the hearts of us all came 
to fruition when Promotion 
Manager Ed Henderson married 
Helen Cockrell, assistant busi- 
ness manager. Helen, who was 
married in her mother’s wedding 
gown, was- photographed = as 
per the above, ate a chocolate 
soda—and then went to the 
hospital for an appendectomy! 


and at this writing they are honey- 
mooning up at Michigan’s famous 
Mackinac Island. 

“All the world loves a lover,” and 
it’s certainly true that all the office 
force has rejoiced in the blossoming 
of this love affair. Ed and Helen 
seem ideally suited for each other, 
and their happiness together has 


radiated out to the rest of us. 
* * * 


No More Dates 


For Firemen 


Thus, in the last few years, the 
Business News Publishing Co. has 
changed complexion entirely. For- 
merly it was a haven for bachelors 
and bachelor girls. Time was when 
Visiting Firemen could drop in at 


the office any evening, and scare up - 


either a date with a pretty stenog- 
rapher, or a good poker game with 
the editorial staff. 

And now look at us. 

Even the girls in the advertising 
department are all married now! 


Well, maybe we’re growing up. 
* * * 


It’s Heaven, Boys 


To all the grand people who have 
remembered Willo and me, who have 
written you-should-have-done-this-a- 
long-time-ago notes, all the writer 
can say is: “Boys, you’re entirely 
right. It’s the only way to live.” 

And to those of you who have 
noticed pictures of Willo posing be- 
side refrigerators, ranges, and auto- 
mobiles in advertisements, let me 
assure you that she is an artist at 


handling all three. 

In our apartment we have a 
Kelvinator refrigerator, a General 
Electric range, and a Westinghouse 
roaster, and she can make all three 
talk turkey. It has been 18 years 
since your correspondent has had 
home cooking. Friends, it’s wonder- 
ful. 


And the way she handles that 
Buick (whose advertisements so 
often feature her lovely features) 
has made me decide to give up driv- 
ing entirely so long as she’s avail- 
able. It’s amazing how much inter- 
esting scenery I’ve driven past for 
years and never noticed. 


All in all, it’s a wonderful world, 
if you confine your horizons to the 
really important things. The king- 
dom of heaven, I’m happy to testify, 
is within you. 


Why An Old Bachelor Got Married 


After so many years of bachelorhood, people around the industry had 
And then he met the lovely girl 
pictured above. Instead of wondering what made him change his mind 
about marriage, now his friends wonder how he ever managed to sign 
Above photo taken while she was still Miss Willo Sheridan. 


just about given up on the editor. 


her up. 


The Mills 1/3 h.p. Condensing Unit is astonishing the entire refrigeration industry 
by its trouble-free performance. Mills Novelty Company, 4100 Fullerton Avenue, 
Chicago, Illinois, has interesting refrigeration literature to send you free. Write! 
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‘Visual Selling’ Proves A Boon 
To Pittsburgh Jobbing Firm 


H. D. Stehle (left) and H. W. Holt of Wm. M. Orr Co. stand beside 
the firm’s neat display of refrigeration literature. 
* 


By Robert M. Price 


PITTSBURGH—“Take your mer- 
chandise and services out of hiding 
and make display and promotion 
your top salesmen” is the advice of 
H. W. Holt, manager of the refrig- 
eration parts and supplies department 
of Wm. M. Orr Co. here. Mr. Holt 
believes in ‘‘visual selling,” and this 
year set out to prove it works. 

Mr. Holt was faced with a problem 
in making display work because 
only 25% of the firm’s business is 
over-the-counter sales. To the bulk 
of the customers, the firm was only 
“a name in the telephone book.” 


Opening gun in the campaign was 
to hold an open house at the store 
to acquaint customers with the 
facilities and merchandise the firm 
offered. Feature of the open house 
was a large display of coils. New 
applications were suggested to the 
customers in attendance. Since then 
a big increase in coil business has 
been recorded—largely attributed to 
this display. 


SERVICES HIGHLIGHTED 


As the firm carries a large stock 
of stainless steel, ‘“Ludlite,” and 
other materials that fit into store 
fixtures and bar equipment installa- 
tions, visitors were brought “eye-to- 
eye” with these supplies, with an 
idea to increasing sales in these 
tie-in lines. The firm’s complete 
welding laboratory also came in for 
a large share of interest, highlighting 
another of its services. 

After unveiling the store, equip- 
ment, and services, Mr. Holt set 
about making display pay dividends 
in counter trade. He first experi- 
mented with tools, moving them out 
where the customers could see them. 
In the display were tools that were 
low in sales. The “visual selling” 
brought an increase in tool sales, 
even slow-moving numbers showing 
a marked increase. 

Then, to increase counter and 
display space, a glass-front, lighted 
display case was added. In this 
case are displayed new or unusual 
items. The display is changed once 
a month to increase sight sales. 


LITERATURE DISPLAYED 


Also effective is a large rack to 
display literature. Formerly the 
literature was displayed hit-or-miss, 
and its effectiveness was reduced to 
an excellent dust collector. Now 
the display case is kept well filled 
and dust-free. Customers see the 
literature, and it moves out to do its 
work. 

Also displayed in this rack is the 


refrigeration library of the NEWS. | 
Sales of these manuals have been 


noticeably increased through proper 
display, Mr. Holt reports. 
But the bulk of the business was 


@ ANSUL CHEMICAL 


* 


TANDS HIGH 


. +» REFRIGERANTS STAND HIGH in quality, in 
machine performance, and in the regard of 
Ansul’s friends and customers throughout 
America. For 25 years Ansul men have worked 
with conscience, conviction, and with pride to 
make this so. The wide acceptance and use of 
Ansul products, the steady increase of this ac- 
ceptance, and good words of our many friend- 
ly customers give us assurance that it is so. 


Agents for Kinetic’s “Freon-12” 


still “outside.” Mr. Holt had an 
idea on how to bring this trade 
“closer.” He worked up a monthly 
“newspaper” which is sent out to 
active accounts. 

This newspaper carries announce- 
ments of new items and descriptions 
and illustrations of new applications. 
It also carries news items interesting 
to the customers. New feature is 
a “personality of the month” column, 
which plays the spotlight on some- 
one in the trade who has done an 
outstanding job. 

The newspaper is doing an effec- 
tive job of gaining goodwill, Mr. 
Holt says, and in bringing new items 
and new applications to the direct 
attention of the trade it has 
become the written version of “visual 
selling.” 


OUTSIDE SELLING VALUED 


Outside selling is still the most 
important part of the firm’s sales 
plan, but the traveling salesmen are 
also putting the emphasis on visual 
presentation of parts and supplies. 
Five salesmen contact this trade in 
the tri-state area around Pittsburgh, 
contacting every customer on the 
average of once a month. 

With the way paved by the 
monthly newspaper and other direct- 
mail pieces, salesmen carry out the 
visual sales idea by taking with 
them leader items and other mer- 
chandise that acquaints outside cus- 
tomers with the “hot” items and 
often results in sight sales. 

Reports of these salesmen are 
watched very closely, Mr. Holt 
revealed, so that active accounts can 
be separated from deadheads. Result 
of this check establishes the list for 
direct mail and other promotional 
activities. 

“We do this,’ Mr. Holt says, 
“because we feel that directing pro- 
motion to inactive accounts is like 
throwing money down the drain.” 


SULPHUR 
DIOXIDE 
—1CE- ar 


ANSUL JOBBER NEAR YOU READY AND ANXIOUS TO SERVE YOU BETTER 


METHYL 
CHLORIDE 


COMPANY, MARINETTE, WISCONSIN 
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‘Sandy’ Pratt Issues 
‘World’s Largest’ 
Parts Catalog 


SAN FRANCISCO—California Re- 
frigerator Co., jobber with stores in 
San Francisco and Oakland, has 
recently issued “the largest refrigera- 
tion and air conditioning catalog in 
the world,” according to Clarence 
F. (Sandy) Pratt, president of the 
firm. 

The new catalog, No. 80, contains 
300 pages describing and illustrating 
parts and _ supplies. Replacement 
parts for 75 different compressor 
units are listed. Twenty pages are 
devoted to listing the number of 
each item contained in the catalog 
and also shows the list price and 
dealer’s or service man’s cost in lots 
of one, 12, 100, or 1,000. This listing 
is said to be exclusive with the 
company. 

Four pages describe the NEWS 
Refrigeration Library and AIR CONDI- 
TIONING & MEFRIGERATION NEWS. 

All space in the catalog is utilized, 
including the extreme bottom of each 
page where short slogans on featured 
items appear. 

A large washing machine and 
vacuum cleaner parts catalog also 
is being prepared by the company, 
and will be ready for distribution 
shortly. 


Opens Own Store 


WINONA, Minn.—E. T. Potter, 
formerly manager of the mechanical 
department of Froedert Grain & 
Malting Co., has opened an electrical 
appliance store at 75 E. 2nd St. here. 


Here’s How NOT To Do I! 


A Sales Help With ‘Reverse English’ Is This 
Story of How A St. Louis Jobber Found That 
Trailer Selling Didn’t Work 


ST. LOUIS — Much has _ been 
written about successful sales and 
promotion ideas—but here’s one that 
didn’t work. 

About 18 months ago Brass & 
Copper Sales Co., refrigeration sup- 
plies jobber, put a display trailer on 
the road to show parts and supplies 
to customers outside metropolitan 
St. Louis. It was quite an outfit. 
It had display boards to show various 
manufacturer’s products, and these 
displays were changed frequently. 
It contained convenient upholstered 
seats, a refrigerator full of cold 
drinks—everything to make the cus- 
tomer ‘feel at home.” 


After a trip or so around the 
territory, says General Manager H. 
H. Hubbell, the trailer lost all its 
“newness” to the trade, it became a 
very expensive selling tool, and the 
company soured on the idea of a 
trailer as a sales aid. This June the 


trailer was taken off the road. 


Some of the items which ran up 
the cost of the trailer were: the 
salesmen had to be given a consider- 
ably larger allowance when they 
towed the trailer on a mileage basis; 
insurance rates for liability and 
property damage on the trailer were 
high and also had some effect on the 
insurance rates for the towing car; 
it was expensive to garage the 
trailer in St. Louis and on the road; 
several sets of tires were worn out 
very quickly; it made it rather slow 
to get around the trade; and it was 
quite a job to keep the trailer clean 
and shiny to properly present the 
company to the trade. 

“Since the trailer has been taken 
off the country territory,” says Mr. 
Hubbell, ‘country selling expenses 
have decreased and salesmen are 
making more calls because they are 
not slowed down with the trailer.” 


vision, Evansville, Ind. 


SERVE 


COMMERCIAL REFRIGERATING MACHINES | 


Whether your requirements are large or small, standard or spe- 
cial, Servel engineers can help you solve your most vexing prob- 
lems of commercial refrigeration or air conditioning. Write today 
‘to Servel, Inc., Electric Refrigeration and Air Conditioning Di- 


Servel’s 4-cylinder fad ay 
machine unit 
ay models in the’ cumblete 


(002 Sales Increa 


REFRIGERATION supply 
department of White & 
Shauger. Texaco Capella 
Oils are fast movers 
here. Always well dis- 
layed, called for by 
uyers. 


GENERAL VIEW of wholesale house of White & een Inc., 
son, N. J., who report 100% increase in sales of Texaco Capella Oils. 


Pater- 


mend them to our cus- 
tomers.” 
signed— 


“Our Capella Oil 
business has in- 
creased 100%... 
glad to recom- 


Excerpt from letter 


a 


SECRETARY 


a. m” 


with each, 


Texaco Dealers invite 
you to tune in The 
Texaco Star Theatre— 
starring Kenny Baker 
and Frances Langford 
— Every Wednesday 
Night—Columbia Net- 
work—9:00 E.D.T., 8:00 
E.S.T., 8:00 C.D.T., 7: 
c.$. Fes 6:00 M.S.T. - 
5:00 P.S.T. 


FOR YOURTRADE. Texaco’s 
latest revised Capella Oil 
Guide, Lists all popular 
electric refrigeration and 
air conditioning units; 
their refrigerant and the 
correct Capella Oil to use 


HITE & SHAUGER, INC., Paterson, N. J., 
jobbers, report a 100% increase in sales of refrigeration oil. “It 


refrigeration supply 


is gratifying for us to be able to handle a product that meets with 


such universal approval,” says Secretary Harry F. Demarest. 
The oil he is referring to is TEXACO CAPELLA OIL, 


Texaco Capella Oils are highly stable, thoroughly dehydrated, resist 
sludge formation and do not react with refrigerant, thus assuring long 
life, clean, efficient refrigerating systems. 

Let a Texaco representative help you increase your profits with 
Texaco Capella Oils. Phone the nearest of more than 2300 Texaco 
warehousing points in the 48 States, or write: 

The Texas Company, 135 East 42nd Street, New York, N. Y. 
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manufacturer within thirty or forty dollars of 
its price! 

Try to match its specifications arid-you'll-see 
what I mean. Every Ki ‘ 


KELVINATOR 55-6 
Porcelai | interior. 


Tempered glass, 
famous cost-cutting Polarsphere sealed unit. 


paying the freight, on carload shipments to des- 
tination, and also absorbing the L.C.L, delivery 
cost from zone or distributor h in ex- 


Compare with $150 refrigerators. 6% cu. ft. Bri, 
ior. Seaink 1, hi 


Freezing Shelves, 9 Ibs.—84 ice cubes, Kelvin Cold C} 
Cold Storage Tray under freezer. Interior Light. Pow 
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not giving our d 


cess of 50 cents CWT. This is to permit adver- 
tising nationally of suggested retail prices for 
delivery in the consumers’ kitchens. 

Now please take a look at the pictures and 
specifications of the Kelvinators we're selling at 
these prices. 


THE BEST KELVINATORS EVER BUILT 
NO PRIOR-YEAR MODELS 


You will note first of all that price reductions 
apply to the whole Kelvinator line . . . from the 
base-price model right up to the de luxe models, 
Reductions range from $30 to $60, as compared 
with last year’s prices. 


Next thing is: every Kelvinator here is a new 
1940 product. There isn’t an obsolete last-year 
model in the line. 
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Spotlight Is on 
Wholesalers’ 


Salesmen 


ORE and more in recent 
M years the distribution of 
electrical appliances has _ been 
flowing through old-line whole- 
salers’ channels and _ factory 
branches. This has resulted from 
two convergent trends: impatience 
with some distributors on the 
part of factory management, and 
disgust with the appliance business 
on the part of some distributors. 


This has forced the establish- 
ment of branches, and the utiliza- 
tion of old-line wholesale houses, 
in localities where arrangements 
could not be satisfactorily con- 
cluded with specialty distributors. 


Refrigeration Retailing 
Seemed Pretty Wild 


Having been accustomed for 
years to dealing with an entirely 
different type of customers—con- 
tractors, and the like—the whole- 
sale houses have sometimes felt 
as if they had had an ill-mannered 
stepchild thrust upon them. They 
felt it their grim duty to rear 
the stepchild, but they felt sure 
they were going to tolerate no 
monkey business. 


In many cases they have done 
remarkably well in what, to most 
of them, was not only a strange 
field, but a weird and implausible 
one, as well. In other cases, 
bewilderment is unceasing. 


Not Training Low-Volume 
Dealers To Step Up 


One prominent national sales 
manager recently voiced’ the 
opinion that the only hope his 
company had of remaining one of 
the leaders among electric refrig- 
erator manufacturers was to 
maintain intact its present dealer 
organization. 


“Our dealer body,” he declared, 
“is being frozen at its present 
limits of volume, because poor 
and mediocre dealers are _ not 
being helped to become _ good 
dealers. We simply accept them 
at face value—which, fortunately, 
happens to be excellent. 


“By the grace of God, a good 


product, and excellent work on 
the part of specialty distributors, 
we have acquired some of the 
best dealers in the country. So 
long as they remain top dogs in 
their various communities, we'll 
stay on top. 


“But if they ever slip—or are 
taken away from us by hungry 
competitors—we won’t have any 
up-and-coming reserves to step 
into the breach. Our ‘second 
team’ needs coaching. 


“Why aren’t we training our 
second and third grade dealers 
so that they will eventually join 
the ranks of volume producers? 
Because there’s a bottle neck be- 
tween our promotion and the 
dealers. That bottle neck is the 
wholesaler’s salesman. 


Field Men Should Be 
Trained Specialty Salesmen 


“In the old days, the field men 
sent out by distributors were 
specialty salesmen. They had rung 
doorbells, managed distributors’ 
retail stores, or been specialty 
dealers themselves. They took 
pride in nursing along a small 
dealer until he became a big one. 


“But nowadays these big whole- 
sale houses send around men 
who simply pay formal alls, 
check credit, and go on their way. 
These wholesale field men have 
come up through the _ credit 
department, most likely. They 
don’t, have the feel of specialty 
selling.” 


Suggest Separate Crew 
For Appliance Dealers 


What the wholesalers need, 
according to this executive, is a 
separate crew of field men for 
their appliance dealers. These 
field men should know how to 
set up window displays, how to 
drum up floor traffic, how to 
train sales crews, and most of all, 
how to stir up interest in 
appliances among retailers’ to 
whom the “big ticket” items are 
merely a part of their over-the- 
counter stock. 


It takes a lot of work to train 
a good dealer, if he doesn’t 
already have that magic spark 
which characterizes the born 
specialty salesman. But it has 
been proved over and over again 
that specialty selling is a science, 
as well as an art. It can be 
taught. 


What is needed in some cases, 
it now appears, is for someone 
to teach the teachers. 


LETTERS 


Californian Is 
All Het Up About 


Stewart Ice Machine Co. 
1046 E. 22nd St. 
Los Angeles, Calif. 
Editor: 


This could be headed “Give a calf 
enough rope and he’l hang him self,” 
“An Elephant never forgets,” or 
several other headlines of like mean- 
ing, but the one that seems to fit 
best, especially since you have not 
been above flavoring your editorials 
with politics is “The wise guys of 
today are the Crackpots of tomorrow.” 


I assure you that there is nothing 
personal in this. But since editors 
of all classifications of publications: 
the daily news, technical magazines 
such as yours, and practically all 
others seem to be imbued with an 
“Old Hen with one Chicken” complex, 
in that they feel called upon to sling 
a lot of barn yard dust into the eyes 
of their not too bright subscribers, 
I feel that it will releive me personaly 
if I just point out to you just one 


They'll Do It Every Time . . . 


By Jimmy Hatlo 
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THAT GUYS UNLOADED 


RAFFLES, POOLS, LOTTERY 
TICKETS, HORSE BETS«-- 
HE'S GOT MORE RACKETS 


WA. 


THE WALKING GAMBLING 
CASINO- THERE'S ONE 
IN EVERY OFFICE- 
THEYLL DO IT EVERY 
TiME -———_. 


THANX "O STAN ROGERS 
CULVER CITY, CALIF. 


of the inconsistencies of your edi- 
torial efforts. 


In doing so, I acknowledge receipt 
of a marked copy of your very 
interesting and instructive publication 
AiR CONDITIONING & REFRIGERATION NEWS 
of July 10, of which I’m a regular 
subscriber. The marked _ editorial 
“An Example to Ponder,” is in my 
opinion self explanatory. I invite you 
to take the various headings you 
have interposed therein, and then 
turn back your files to the issue of 
February 9, 1938 on page 12 headed 
“Little Business Knows What it 
Wants” and read this article. There 
you will find that you attempted to 
stir up hatred towards the present 
administration by refering to the 
greedy actions of Big Business as 
“The Roosevelt Recession.” Now, in 
your later publication the truth is 
out. The national organizations, Big 
Business, in there idiotic scramble 
to grab every single penny of profit 
for them selves brought about the 
condition which you are pleased to 
refere to as above. 


In your article of Feb. 9, 1938, one 
of the headings interposed therein 
“Big Business Can Protect Itself.” 
However, it appears from your later 
editorial that you were wrong. Again, 
Big Business management has proven 
that left to their own devise they are 
incapable of self government. They 
not only brought tremendous losses 
to their own organizations by indis- 
criminate franchising, and as you 
your self say, Quote—“insane race to 
appoint dealers in 1937—End quote, 
they brought ruination to thousands 
of independent dealers. 


This nation grew great, rich and 
secure during an era when the bulk 
of the commercial and _ industrial 
activities were carried on by hundreds 
of thousands of comparatively small 
business organizations, mostly inde- 
pendently owned, and operated upon 
the principle of free competition in 
free markets. During this era there 
was equal employment opportunity 
for the worker in the community 
where he prefered to live and raise 
his family. There was equal oppor- 
tunities in the market for the small 
indipendent merchant, manufacture 
and the farmer. There was equal 
opportunity for our young people 
leaving schools and colleges all over 
the country to find profitable employ- 
ment and to develope and give expres- 
sion to their personalities. There 
was no W.P.A., no S.E.R.A., there was 
no “Forty Plus,” there were no relief 
stations. The standard of living 
reached a height unknown in any 
other country of the world; the func- 
tion of government were routine and 
taxes were low. 


With the advent of the Super- 
Colossal business organizations during 
the Republican administrations of the 
1920s and the entrance of the crooked 
fringe of Big Business management 
into governmental affairs during this 
same period, this nation was forced 
into the economic tailspin of 1929 
from which it has never recovered, 
and for ten years now has been in a 
state of economic decay. The Ameri- 
can system of free competition in 
free markets no longer exist. Equal 
employment opportunity no longer 
exists for the worker. Equal position 
in the markets no longer exist for 
the small independent § merchant, 
manufacturer and the farmer. Today, 
the worker and the farmer are forced 
to bargain for a share in the market 
for their labor and for the products 
of the soil they till. Millions of 
workers have lost their right to sell 


the only comodity they have to offer; 
the sweat of their brow. Gone are 
the opportunities for our young people 
leaving schools and colleges to find 
employment at profitable wages. To- 
day, these Super-Colossal organiza- 
tions demand the rights to the mar- 
kets, even as Adolph Hitler, and they 
take them either by fair or foul 
means; mostly foul. They demand 
the right to an ever increasing por- 
tion of the national income, but 
insist that the burden of taxation be 
borne by the individual. The blight 
cast over this nation by these vultures 
of greed has resulted in the loss of 
hundreds of billions of dollars in 
national wealth and have endangered 
the institutions of our government by 
exploiting the worker and the small 
business enterprise. Our Federal 
Courts are jammed with litigation 
growing out of the shady practices of 
this group. The standard of living is 
steadly lowered; the functions of 
government have been increased ten 
fold, and taxes are the highest in 
this nations history. 


Al Capone, John Dillinger, Jessie 
James and the Dalton boys were all 
Big Business men in their way, and 
day. None other than a glorified 
damn fool would advocate turning 
law enforcement over to that group. 
Society had to pin their ears back in 
order to make democracy safe. Great 
and powerful corporations, with 
neither body nor soul, existing solely 
for profit cease to be a national asset 
when their operations enslave so 
many people for so many years. A 
nation gains nothing in character or 
national security when it permits a 
few corporations to dominate the 
markets and and the national income. 


It is utter fallacy to beleive that 
big business un-restrained in _ it’s 
actions would, or could, be a guar- 
antee of equal employment oppor- 
tunities for the worker, or of an equal 
position in the markets for the small 
independent merchant, manufacturer 
or the farmer. If they have pur- 
posely witheld the jobs from millions 
of our people and the bread from the 
hungry for the past ten years, the 
while they demand a ransome of 
“Freedom of Action”, then they are 
not business men at all. They are 
common criminals and should be 
accorded the same treatment that 
would be the just lot of any other 
arch criminal. 


It is evident from your last editorial 
that you were wrong in blaming 
President Roosevelt for the recession 
in 1937. It also is evidence that there 
is not one regulatory measure, of 
which big business complains, that 
they them selves did not force upon 
the statute books by their ruthless 
disregard for the rights of individuals 
and smaller business’ enterprises. 
Again I say, that Big Business, as 
such, is incapable of self government. 

The shortest and most direct route 
to a dictatorship in this nation, is to 
let Big Business management dictate 
government policy. 

M. L. Stewart, 
General Manager 


Welcome Back, 


Mr. Lehleitner! 


Norge Products Co., Inc. 
S. Carrollton & Cleveland Aves. 
New Orleans, La. 
Dear George: 
It was only today that I learned 
of Mr. Cockrell’s passing, and of your 


elevation to your new office; other- 
wise my condolences and my con- 
gratulations would have been for- 
warded to you ’ere this. 

On my next visit to Detroit I shall 
look you up, and shall, on that 
occasion, confirm my congratulations 
in person ... with a bit of orange 
wine to add further solemnity? to the 
occasion. 

Be sure, George, that you have not 
only my best wishes for your suc- 
cess, but, likewise, my assurance of 
full cooperation; as concrete evidence 
to this effect, how about re-entering 
my subscription to AiR CONDITIONING 
& REFRIGERATION News, effective at 
once. 

G. H. LEHLEITNER, 
President 


Thanks, Herman 


Herman Goldberg Co. 
20 N. Wacker Drive 
Chicago, IIl. 
Dear George: 

I note with great interest in that 
national newspaper, Cold Facts, edited 
by our mutual friend, Sandy Pratt, 
that you have taken the vital step. 

I certainly want to take _ this 
opportunity to wish both Mrs. 
Taubeneck and yourself the best of 
everything. 

It goes without saying, George, that 
I was extremely happy to learn of 
your appointment as publisher of the 
News, and you may rely upon me 
whenever I am in a position to help 
in any way. 

With kindest regards, I remain, 

HERMAN GOLDBERG 


Thanks, Gil 


Westinghouse Electric & Mfg. Co. 
246 East Fourth St. 
Mansfield, Ohio 

Dear George: 

The problem of getting you married 
was my pet project for years, so the 
big event was a source of consider- 
able excitement for me. As you will 
find out, married men get awfully 
anxious about their bachelor friends 
and want to see them hooked-up. I! 
think it’s a sort of jealous resentment. 


George, you suddenly find yourself 
under a great load of personal and 
business responsibilities. I know you 
will do a beautiful job. You can be 
sure of my good wishes and that I 
will do everything in my power to 
lend wings to your happiness and 
success. 


J. G. Bairp 
Merchandise Advertising «& 
Sales Promotion 


Thanks, Glen 


M. Glen Miller, Advertising 
8 S. Michigan Ave., Chicago, IIl. 
Dear Mr. Taubeneck: 


This letter is to tcll you how 
pleased I was to learn cf your 4p 
pointment as publisher and president. 

Somehow those early days of EL&c- 
TRIC REFRIGERATION News when you had 
not yet reached such a remote 
pinnacle of success and world acclaim, 
are very pleasant to recall. I hope 
there will be an opportunity for our 
paths to cross before your climb 
takes you entirely out of reach. 


Good luck and best wishes. 
M. GLEN MILLER 
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WHO’S WHO WHERE 


m= 


Manufacturer's 


Personnel 


Jones Directs Sales of 
‘White Star’ Ranges 


DETROIT—W. S. (Sim) Jones is 
the new sales manager of the Detroit 
Vapor Stove division of Borg-Warner 
Corp. The firm manufactures White 
Star gas ranges. 

Mr. Jones started with “DVS” 23 
years ago and for many years has 
been in charge of range sales in 
the Detroit area. As sales manager 
of the division, he will work under 
the direction of E. J. Kanker, general 
sales manager for all Borg-Warner 
ranges. 


Stevens Vice President 


Of Eureka Cleaner Co. 


DETROIT — Geo. T. Stevens has 
joined Eureka Vacuum Cleaner Co. 
in the capacity of vice president in 
charge of sales, resigning his posi- 
tion with Crosley Corp., where he 
was manager of the refrigerator 
division. 

For six years Mr. Stevens was 
with Allied Department Stores as 
merchandise. manager of appliances 
and hard lines, supervising design, 
production, and marketing of private 
brand lines, in addition to the mer- 
chandising of national brands. 

Prior to his connection with Allied, 
Mr. Stevens was for five years with 


Montgomery Ward & Co. as mer- 
chandise manager of appliances and 
hard lines in the eastern region. 

Mr. Stevens and his_ brother 
originally operated a wholesale and 
retail business in Wilkes-Barre, Pa., 
following which he was _ assistant 
cashier for a New York brokerage 
house and later joined a Pennsyl- 
vania newspaper as_ advertising 
manager. 


Collins Sales Manager 
Of May Oil Burner Corp. 


BALTIMORE—Charles R. Collins 
has been appointed sales manager of 
the May Oil Burner Corp. here, to 
replace Edward P. Hayes, resigned. 
Mr. Collins has been assistant sales 
manager of the company for the 
past 12 years. 


Appliance Dealer 


Appointments 


RAMEY HEADS 
DALLAS BRANCH 


DALLAS, Tex.—J. R. Ramey has 
been appointed manager of the new 
Dallas branch of Stewart-Warner 
Corp. L. A. Kele has been named 
credit manager for the branch. 

Mr. Ramey was formerly vice 
president and general sales manager 
of Monroe Furniture Co., Monroe, 
La., state distributor of Stewart- 
Warner products. 

Mr. Kele has had 11 years’ experi- 
ence with various Stewart-Warner 
distributors. 


THOMAS TAKES HOTPOINT 


DARLINGTON, S. C.—Thomas 
Texaco Station operated by Wade 
Thomas, former employe of Carolina 
Power & Light Co. and long experi- 
enced in the sale and service of 
electrical appliances, has been named 
Hotpoint dealer here. 

Mr. Thomas plans to add extra 
space to his present building in order 
to increase his display facilities. 


BERNSTEIN HANDLES EVERS 


DALLAS, Tex.—Joe Bernstein has 
opened an appliance store at 3207 
Knox St. here. The store will feature 
Stewart-Warner and Evers refrig- 
erators. 


G-E TO BARNETT’S 


JONESBORO, Ark. — Barnett’s 
Motor Service has been named a 
dealer for General Electric appli- 
ances in Jonesboro. 


MACE TAKES KELVINATOR 


MARICN, S. C.—Mace Furniture 
Co., owned and managed by Jack 
Mace, has been named full-line Kel- 
vinator dealer here. 


WINSTEAD ADDS LINES 


MULLINS, S. C.—Winstead Furni- 
ture Co. has added the Monarch line 
of refrigerators and ranges and the 
Bar-Brook line of attic ventilating 
fans to the complete Westinghouse 


EASY FLARING 


You get it in WOLVERINE TUBING 
—Buy From Your Jobber— 


WOLVERINE TUBE CO, 


DETROIT 


appliance line which it has handled 
for several years. 

Incidentally, Mr. Winstead chalked 
up the first attic fan sale in Mullins 
—a $350 installation. 


NEW DEALER, IN ALBANY 


ALBANY, N. Y.—Domestic Oil 
Heat Store, 174 S. Pearl St., is one 
of Albany’s new appliance outlets. 
This firm handles Philco refrigera- 
tors and radios, Williams Oil-O- 
Matic oil burners and air condition- 
ing equipment, and Bendix home 
laundries. 

Distributor for Oil-O-Matic in 
northeastern New York State, this 
store is now organizing a district 
sales staff. 


TELEFORD IS MANAGER 
DALLAS, Tex.—F. R. Teleford 
has been named manager of the 
newly added electric refrigeration 
department of Cullum & Boren Co. 


KELVINATOR IN SPRUCE PINE 
SPRUCE PINE, N. C.—Johnson 
Electric Co., owned and operated by 
Baxter Johnson, has taken on the 
Kelvinator refrigerator line. 


WISHARD JOINS LAW 
DALLAS, Tex.—wN. E. Wishard, 
formerly of Little Rock, Ark., has 
joined the staff of Warren Law, 
Westinghouse dealer here. 


WOODS TAKES PHILCO LINE 


MANNING, S. C.—Woods Furni- 
ture Co. has taken on the Philco 
line of refrigerators, the Cavalier 
range line, and also a full line of 
home laundry equipment. 


Commercial Dealers 


SERVEL *NAMES NEW DEALERS 


EVANSVILLE, Ind.—List of new 
distributors and dealers for Servel 
electric commercial equipment has 
been announced. The newly ap- 
pointed representatives are: 

Barnaby Refrigeration Co., Akron, 
Ohio; Bonded Refrigeration Asso- 
ciates, Youngstown, Ohio; Vernon 
Britt, Parkersburg, W. Va.; H. E. 
Buch & Son, McHenry, Ill.; John F. 
Cabeen Co., Salem, Mass.; Castle- 
berry Fixture Co., Ft. Smith, Ark.; 
Gary Refrigerator Co.. Gary, Ind.; 
Gayton Equipment Co., Lexington, 
Ky.; Hamilton County Stores, Cincin- 
nati; Handy Radio Co., East Liver- 
pool, Ohio; Hartleip Equipment Co., 
Waterloo, Iowa; Illini Sales & Service 
Co., East St. Louis, Ill.; Ray Kerns, 
Saginaw, Mich.; Modern Fixture & 
Equipment Co., Rapid City, S. D.; 
Refrigeration Supply Co., Flint, 
Mich.; Springfield Refrigeration Sup- 
ply Co., Springfield, Ill.; Williams 
Refrigeration Co., Zanesville, Ohio. 


Whiting Corp. Purchases 
Butler Stoker Division 


HARVEY, Ill.—Whiting Corp. has 
taken over the manufacture and sale 
of Butler stokers, formerly made by 
the Butler Mfg. Co. of Kansas City, 
Mo. Negotiations were completed 
recently by Stevens H. Hammond of 
Whiting Corp. and W. B. Hughes of 
the Butler Co. 

Glenn H. Henry, for the past six 
years with Butler, has joined Whiting 
Corp. as stoker service manager. 


Lacey Leaves Utility To 
Take Post With Agency 


CINCINNATI—F. J. Lacey, for 
the past nine years advertising man- 
ager and public relations director of 
Tampa (Fla.) Electric Co., has 
joined the staff of the Cincinnati 
office of the Ralph H. Jones Co., 
advertising agency. 

Tampa _ Electric recently was 
awarded the Hughes Award for 
outstanding electric range promo- 
tional work. Mr. Lacey is credited 
with two merchandising innova- 
tions—organization of The Ancient 
and Honorable Order of Coqui 
(male cooks), and origination of 
Leisure House. 


THIS IS THE COAT OF ARMS OF JOHN QUINCY ADAMS 
The Symbol of a Man Who Held Honor More Prectous 


action. 


product we manufacture. 


Than Life 


THIS IS THE SYMBOL OF UNIVERSAL COOLER CORP. 
Who Respect and Adhere to Honorable Principles 


Honor is not a matter of statements but more firmly a matter of 


We stake our reputation and your final opinion on every 
It is significant that foremost manufactur- 


ers of refrigeration equipment appoint us as their suppliers for 


condensing units. 


They know through 


experience that our 


progressive policies assure them of units that are the final word in 


reliability, efficiency and advanced — 
your problems to our technical staff . 


UNIVERSAL COOLER CORP. 


DETROIT, MICHIGAN 


We invite you to submit 
. phone, write or visit. 


In Canada: Universal Cooler Co. of Canada, 


Ltd., Brantford, Ontario 


Backed by Du Pout Research 
end Technical Assistance 


REG. U.S. PAT. OFF. 


Not less than 99.5 Min. Pure — 


iy Artic 


REG.U.S.PAT.OFF 


I. DU PONT DE NEMOURS & CO. seal 
The R. &H. Chemicals De t. : 


Wilmington, Delaware 
Distriet Sales Offices: Baltimore, Boston, Charlotte, 


Chicago, Cleveland, Kansas City, Newark, 
New York, Philadelphia, Pittsburgh, San Francisco 
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Subsidies Sought For Locker Plants 
As Vital Units In National Defense 


This barrel type, 
(Concluded from Page 1, Column 3) locations scattered from one end of low temperature 
the country to the other. refrigeration unit, 


and needed facilities will be shown 
in relation to population. 

The National Defense Council will 
be asked to consider, as part of the 
preparedness program, the financing 
of additions to existing plants to 
provide the necessary increased stor- 
age space in case of emergency. 

In locker plants, this subsidy 
would take the form of rental by 
the government, for five years, of 
space in the plants built, to help 
finance the additional investment. 
Expansion of present plants would 
be in the form of bulk space for 
general storage, with provision for 
the addition of lockers when the 
emergency period was over. 


Purposes of the plan are four-fold: Th " lant facili Temperatures as 

1. Prevention of inferior standards ti ’ a. i he d me Pca — F ‘F W I.’ low as —20° F. 

of living in the event of war or emer- We See oe ee: eature arm ee can be reached, it 
Locker Room—Number of lockers is claimed. 


gency, due to a lack of accepted 
peace-time rations. 

2. Prevention of “profiteering” dur- 
ing such emergencies, due to storage 
or distribution difficulties, by making 
available ample storage space in 


HARTFORD, CONN. 


3. Maintenance of the nation’s 
morale by maintenance of the normal 
food level and dietary balance. With 
sufficient storage facilities, it is 
pointed out, there would be no neces- 
sity for ‘‘meatless days,” for example, 
as was the case during 1917 and 
1918. The theory is that people 
denied their regular orange juice 
each morning might get grouchy, 
and lose their fighting spirit along 
with their vitamins. 


4. Wide location and quick avail- 
ability of food, in the event of 
invasion. 


SURVEY INFORMATION 


plant will accommodate; number of 
lockers installed; number of lockers 
vacant; locker room temperature; 
square feet of space available for 
bulk storage; height of ceiling in 
locker room; whether room could be 
carried at zero. 

Freezer Room—Size of room; 
square feet of freezing shelves; any 
space over normal plant require- 
ments; temperature that could be 
maintained. 

Chill Rooms—Square feet of pre- 
chilling room space; height of ceil- 
ing; square feet of chill or aging 
room space; height of ceiling; do 
chill and aging rooms have meat 
track; track height; excess space 
now available over busiest seasonal 
requirements. 

Curing Facilities—Does plant have 
curing facilities; does plant have 
separate chill room for curing plant 
work; method of curing used; ca- 
pacity of smokehouse, in medium- 
sized hams. 

Slaughterhouse—Does plant have 
one; is it located adjacent to or 
remote from the locker plant. 


Contract Awarded 


PERHAM, Minn. — Perham Co- 
operative Creamery Association re- 


‘Deep-Freeze —New Home Storage Unit For Frosted Food 


Locker Demonstrations 


STILLWATER, Okla. — Three 
demonstrations designed to illustrate 
the important role that quick-freez- 
ing and locker storage of food can 
play in farm life were scheduled for 
the annual “farmers’ week’ at 
Oklahoma A. & M. College here 
Aug. 6 to 8. 

S. T. Warrington, associate econ- 
omist with the national farm credit 
administration, was slated to speak 
on this subject, also, telling the 
farmers what they can expect from 
such plants in quality, workmanship, 
and service. 

In addition, interested farmers 
were to pay a visit to a locker plant 
here. 


Poor Fish? Not ldaho’s— 
They Eat Frozen Food 


BOISE, Ida.— Construction of a 
27-ton, $3,177 cold storage plant for 
the preservation of fish food will 
begin shortly at the Eagle fish 
hatchery, according to Owen W. 
Morris, state fish and game director. 

“Heretofore fish food has_ been 
purchased only in small quantities 
for immediate use,” Mr. Morris 


scheduled to be in- 
troduced nationally 
this fall by the 
Deep-Freeze division 
of Motor Products 
Corp., Chicago, III., 
is specially designed 
for the home stor- 
age of frozen foods, 
or for the actual 
quick-freezing of 
fresh foods in the 
home. The condens- 
ing unit is concealed 
under the housing 
adjoining the cylin- 
drical storage chest. 


Four-Year Course In Locker Storage Work 
Planned By Texas A. & M. College 


COLLEGE STATION, Tex.—To 
better prepare students for a career 
in the field of food processing, preser- 
vation, and merchandising, particu- 
larly as it applies to frozen foods 
and the locker storage industry, the 
Agricultural & Mechanical College 
of Texas is working out a four-year 
curriculum of pertinent subjects and 
is installing a 200-locker cold storage 
plant in the basement of its meats 
laboratory here. 

The college course, as outlined by 
Assistant Professor C. E. Murphey, 
will include a number of courses in 
animal husbandry and other agricul- 
tural subjects, general work in 
physics, refrigeration, and retailing, 
and special courses in slaughtering, 
cutting, and curing of meats, meat 
judging, commercial sausage making, 
and locker plant management. 

The locker plant itself, according 


course. The plant’s facilities will be 
available to local families on the 
customary rental basis, and also to 
the college for experimental purposes. 

In this way, he explained, the 
students will, in the course of their 
studies, gain actual experience in 
locker plant operation and manage- 
ment under conditions practically 
identical with those which they may 
reasonably expect to encounter should 
they ever actually become engaged 
in this industry. 

In telling why the school is prepar- 
ing this set-up, Prof. Murphey stated: 
“We feel that there is a very definite 
need for college graduates with a 
well rounded basic course in meats 
and meat handling and processing to 
assume positions not only in locker 
plants but also with small sausage 
plants, large packing plants, as 
salesmen for packing plant equip- 
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similar equipment for both office and 
shop. 


Nearly 200,000 Masterbuilt Lockers in Use 
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Veteran Air Conditioning Engineer Designs Unusual System 
So That He May Have Water For Outdoor Pool 


~~ 


By Henry Knowlton 


BIRMINGHAM, Mich. — Complete 
summer and winter air conditioning 
was installed in the residence of 
Dale O. Miller, Detroit air condition- 
ing engineer and contractor, when 
the $25,000 structure was built near 
here. In designing the year-around 
system, Mr. Miller drew on his 
experience with mechanical equip- 
ment which dates back to 1921, when 
he was one of the original incor- 
porators of Mechanical Heat & Cold, 
Inc., which now distributes Westing- 
house air conditioning in Michigan. 

Several years ago Mr. Miller sold 
his interest in the firm and formed 
Simplex Engineering Co., which 
Specializes in commercial air condi- 
tioning, industrial stokers, and com- 
mercial oil burners. In designing a 
cooling system for his home, Mr. 


Miller chose water cooling, not 
because he. does not believe’ in 
mechanical refrigeration (he has 


installed scores of refrigeration sys- 
tems) but because he wanted a cheap 
Supply of water for his 12,000-gallon 
outdoor pool. 


PARTS OF COOLING SYSTEM 


Cold water for use in the air 
conditioning system is obtained from 
a 6-inch well, 186 feet deep. A 1-hp. 
Deming pump forces 15 g.p.m. 
through 6-row Young water coils, 
mounted in connection with a 
“Seasonaire” forced warm air heating 
System. 

After the water has been used to 
produce the 7-ton cooling load, it 
's drained into the pool and then 
picked up by a 2-hp. centrifugal 
pump and forced through a 10-station 
lawn sprinkling system. 

Each sprinkler “head” is controlled 
by an electric solenoid valve mounted 
On a panel in the basement. 


OIL BURNER 


The oil burner used in connection 
with the “Seasonaire” heating plant, 
Which circulates 2,650 c.f.m., can 
only be described as a “Miller 
Special.” For many years Mr. 
Miller has experimented with domes- 
tle and commercial oil burners and 
the one used in his residence oper- 
ates with the smooth rolling “turbu- 
lent” flame that is dear to the 
heart of oil burner engineers. 

Conditioned air is supplied to 


every room in the house, including 
the basement, by a complete sheet 
metal system. Dual registers are 
used on all wall stacks, one at the 
baseboard, and one at the 6-foot, or 
breathing level. The lower outlets 
are used for heating and the upper 
ones for summer cooling. Registers, 
which were specially designed, have 
horizontal diffusers. 


TWO THERMOSTATS 


Control of the system is by means 
of two Minneapolis-Honeywell ther- 
mostats, one of which operates the 
cooling system and the other the 
heating plant. 

On just one occasion, Mr. Miller 
reports, a servant moved the wrong 
thermostat at the wrong time, which 
resulted in the heating and cooling 
systems operating simultaneously. 
Humidity is supplied from a built-in 
unit on the heating system. 

The system is designed to use 
100% fresh air during spring and 
fall. All fresh and recirculated air 
is cleaned by throw-away type filters. 

Two bathrooms and one lavatory 
in the residence are ventilated by a 
separate system. This consists of 
vent stacks from these rooms to the 
attic which are connected with a 
sirocco type fan used to ex- 
haust 600 c.f.m. through self-closing 
louvers. 


VENTILATION CONTROL 


The ventilating system is operated 
by a time switch which permits the 
fan to operate for 3, 6, or 9 minutes 
as desired, or run constantly. For 
normal use the fan is set to operate 
for 3 minutes, but when a party 
is in progress it may be set to run 
constantly. The ventilating fan is 
mounted on rubber feet for quiet 
operation. 

A firm believer in the benefits of 
summer air conditioning, Mr. Miller 
keeps his office in Detroit comfort- 
able with a 144-hp. Mayflower window- 
type cooling unit. 

“I like to work in a conditioned 
atmosphere through the day,“ Mr. 
Miller says, “and be comfortable 
when I get home at night. During 
severe hot weather, when outdoor 
temperatures are up between 97° and 
100° F.—we often drop the tem- 
perature to 75.” 
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(Left) The com- 
pact central-sta- 
tion type condi- 
: tioner, in which 
the cooling coil 
section was mount- 
ed with the warm 
air heating § sys- 
tem, which sup- 
plies conditioned 
air to dual regis- 
ters on all wall 
stacks. 


(Right) Some of 
the equipment in 
the water pump- 
ing system. On 
the back wall are 
the solenoids which 
control the opera- 
tion of the lawn 
sprinkling system. 


(Below) The pool 
on the grounds of 
Mr. Miller’s home, 
where the water 
goes after it passes 
through the air 
conditioning = sys- 
tem. 
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Los Angeles Firm Formed 


LOS ANGELES—California Air 
Conditioning & Heating Co., with 
headquarters at 3362 W. Pico Blivd., 
has been formed here by Albert 
Jackler and Saul Luboff. 


There’s More To Installing an Attic Fan Than 
Just Being Handy With a Saw and Hammer 


DALLAS, Tex.—It takes more 
than a handy man with a hammer 
and a saw to make a successful attic 
fan installation, in the opinion of 
John Roop, head of the company 
manufacturing the ‘Norther’ line of 
fans here. While Mr. Roop envisions 
a rosy future for the attic fan busi- 
ness, he is afraid these prospects 
may be jeopardized by dealers who 
are not competent to handle this 
type of equipment. 


Citing a specific example, Mr. 
Roop told of a recent case where 
attic fans were specified to serve 20 
apartments in a new two-story build- 
ing. The 10 second-floor suites were 
to have 36-inch fans, placed in the 
ceiling of each apartment, to pull 
the air up through a grille and out 
a vent protected by gravity shutters. 


On the first floor, however, the 
architect had provided for installa- 
tion of the fans in a breast built in 
the wall, opening out through a vent 
covered by gravity shutters. The 
fans were to be concealed by false 
mantels over the open hearth gas 
fireplaces. This design disregarded 
the fact that adequate depth was an 
essential in any chamber through 
which air is moved rapidly, Mr. Roop 
said. 


Fans used for the first floor apart- 
ments were 28-inch units. With 
these operating at a speed necessary 
to give adequate ventilation, an air 
disturbance is created, due to the 
fact that the breast was only 13 
inches deep. To eliminate the 
whistling noise that would result, a 


reduction of fan speed is necessary, 
Mr. Roop asserts. 


Mr. Roop reports that he took the 
contract for this installation against 
his better judgment, warning the 
architect that the arrangement in 
the first floor apartments was un- 
sound and might cause trouble. 


From Yq to. 
25 TONS 


of | refrigeration 


Brunner Refrigerating and Air — 
- Conditioning equipment com- _ 
_ prises air and water cooled — 
condensing units for practi- — 
cally all types of commercial 
applications up to and includ-— ‘ : 
ing 25 tons of refrigeration... — 


_ Catalog promptly on request. 


: ¢ 


FOR YEARS THE SYMBOL OF QUALITY 


USE 


Hold a pencil lightly 
between the thumb 
ond forefinger ata 
point near either end. 


MAKE THIS SIMPLE TEST! 


switch armature. 


or type of installation and forget about vibration. The 
White-Rodgers Balanced-Armature Switch assures posi- 
tive action at selected pressures at all times. Position 
or vibration cannot affect the perfect balance of the 


Now hold the pencil 
at its center of grav- 
ity or balancing point 
and repeat the rapid 
up-and-down motion 
of the hand. 


Move the hand rapidly 
up and down and note 
the radial vibration set 
up in the pencil. It shows 
what can happen to the 
switch mechanism of a 
control and how vibra- 
tien can easily affect 
ts accuracy. 


’ 


me 


Ss 


Note now how the pen- 
cil throughout its total 
length, moves up and 
down in unison with the 
hand, This is how the 
White-Rodgers Bal- 
anced-Armature Switch 
mechanism holds its 
equilibrium and assures 
the accuracy of White- 
Rodgers Controls regard- 
less of any vibration 
which may be present. 


ELIMINATE VIBRATION TROUBLES! 


pite-Rodgenrs 


“ BALANCED- ARMATURE” 
PRESSURE CONTROLS 


Mount a White-Rodgers Pressure Control on any size 


To save additional time and labor White-Rodgers’ uni- 
formly calibrated dial and easily set differential adjustor 
permit quick, accurate adjustments without the neces- 


sity of gauges. 


Check up on the many other advantages offered in the 


complete line of White-Rodgers Refrigeration Pressure 


and Hydraulic Action Temperature Controls. Write 


today for the new White-Rodgers Condensed Refrigera- 
tion Catalog and learn why so many refrigeration men 
insist on using these controls! 


Low-Side Pressure Control with constant 
cut-in to assure defrosting after each com- 
pressor cycle. Lever adjustment permits 
user to control the temperature by vary- 


ing the cut-out point. 


TYPE 1553 > 


v4n o 


—WHITE-ROUGERS ELECTRIC CO. 


“ile 


+ smeeaenge or 


aa 


el, cau “Arne - es Sa * . - $ 4 ' e met ar . cy cde ded * - nn hd 2 Ss. ie - = Pas Wy eR > Ze os £ ate ont a ert th FE an ot pe i i a 
“ . : : ee 
sie 
ee he 
se LLL LLL LD, 
a ————vere a 
ee 
; 3 se mie a aes gee: ees a: e a cits Bees Fe 
id wo 8 ae oS ae “ ee - f y * ame nee oe ee ’ 
y a ee Sid a 2. . Some eel load : 
, ae a Re - : eon ae 7 
- * a -e oe ¢ es a ae : eg E * S se % 
w 4 aed Re —— a : i 
’ poe ‘- 3 ee ee . Me Oe ig ll : ae oy yee 
es ” | F ae oe ag Pie ea e é wie 2 eee ORO cog ss eee 
k : ay eee Pe i By nn. °° 2 — ea Re eo aoe ye 
ek. ag | £8 i “eee 
‘ x : hi i ae es Bar. iP ae P - 
_ ‘ ee Ee 
: Ga as Bee =—té‘aQC * ; es J " 
Se ee . ane 7 ite ee a . 
: q fe i ce ; Poe oe ne a puma 
- ee too ‘ ¢ . / 2 —— — 
ae Bg 1 See ! | *. # Z 
bg So ‘ ees * e] j 
ey : ae poe . 4 ES iy w ! ‘ ae # : aes Ge . E 7 
~ <p | y 2 ee é : : il 
*, pee eee ne he Eee ! . H i Rest x ¢ EE res A 
. af ioe ee { P 4 eo. ; * 2 . 
i Loe ee ) 5 : i “i ey .f ig s i Bi 
- ee | Sik ed _ | ; 
; Bere oe e eo es 4 } ‘ : ore a & “eee 4 = 
7 SED ES EAI ce a : | : eg pee - é a : _ 
Se aR i 4 ae S 2 ie a i : — “4 z re, P — I 
: Ee a? a ee oe a 4 Jt ie a4 : 2 : 
; 5a ’ | ee Pao ee ee. ate | . 2 - Fe a t ae + io . 
a. ere es. } F AS a 4 
3 Mf oe B - ik 6 en eee ee ; 4 g oo < a 2 3 e 
2 “ nae Mu pee fan eS j ie eS : . 23 ie : “ q | is 
a/ oe = 6 tig et ‘| en Ss. . 
4 ‘ mea ES REE Bye Ro ‘ Fae. ee j oat e i 
‘ + Beemer 0 ee OR Be oe s. Ee ih —— ee ee hegre 
/ a oe 8 a ee a i ae Ss Ramee ae mr a’ 
a e dl ae ee Oe ee : a Ee z F : ae Le ae” tan 
re pe ee Oe “a : cus why : eee ae en 
— a a i Se * er ee at : a a 
0 ee | en oe a 4) Se Ee er 28 ts tte 
as 2 eG ore Pe _ — _— Be 3 BO sats) Hi << sis 4 - 
a vied a oe eo Ce ee Ps i , rF Fe Eo es —— et ee Ls as See) See” Se ee Oe oe ee re : ae 
oe 7 “3 ei oe De ae eRe Beh ERD co OR ca sc es Ge «hash yi ner a ee 
% pa? a ke a . 2 Ei i a ie : i‘ Ene P 
‘ 2 Ra fi bi eae tz 
oe Tee 7 U. ee oe 
2 ie so mecca sna pace ae eat aict : ees Ce ec age 
= sean “ SSS sede . pees ah 
Ee OO ee _& Few aoa es Soe 
% Pe es Ws aa 3 ee mae 2S =, ae eee. pit ay =) 
bs pane fs = me ee ec hee Se a ; 
Wee eae : ee Sie at ae a a ae ‘ | a 
be | ee git aN a "| te OS See - 
. Cr 7 il aie Th gl J 8 oe ea a _ ‘ 
sy ae Ces eee a. : ig oa e eee oa = . Tee: 
to 4 oe = es % +. a... ee es ¥ ‘ oe he ee f 7 ae ian Su rel zee ses F 
: ee 4 . 4 pe “ “4, mS ha * ~ Sa gee ae 
the Py ig MM ge See me age I SO OS ee 
P ae ‘Crue Pees oe ce “i ne we a “a ree a Sy pata 
eir oe 4 — Ly. ~~, % ee a ee BE ae eee eee ee eel 
: ) et a ae Yaa Se ee Sa ae ee es : i a 
is oat ae ie ve oe 3 5 ae On os aS ae , eee SEs a j Ee 
re. eS oe ee Rican ang ee Te Se ote Si "ae 
oe Sel av * = ae Leys eee : is ae = 
lly a ie, ae ie. gis lls —. 
wou a nh ‘ on aed ee tay Oe Be & a es bik 
lay ~—_ Rig , i ee ; ee: he — ae eee eae ‘gaae Me % ‘ths 
- gan ds: eS sk aes ial ae x es ge «aa ae ee PSS Bo aE: is 
al d . 7. : “ee os ie : Bs ag. fee: ee heat = ae e. 3 yer er ee } om & 7 a 
req oe ae: ‘ eS pee. ee Sree * e i Fa? Ps ei R y 
ee ti ‘ Sas eee eS we — ae te Sars a 
es i, hy i jt a Sm ee @ ¥ ‘ eg 
ar ‘ate ea Sle Oe go — . -_ —hlU ; a 
2d: ae Pe Ee Py ats 3 2 a . a ; 
-d: OO eo | a Cn ,* 
ite . . Sie ee ee Ue = i 4 
a a i ce ee ie oO | Aim ee a¥ vee EES a * 6 ; ' 
- — eta ae apt A * ety on ie, a ee eee jill 
its ~ gle he ea ee te ga ie eee se ee a 
to Oe BLS ES oy a ae ee se oe en Tg — bo ta Mh a MO a : 
ge s * * 
we ee 
.p- : 
a- - : 
of ‘. ee 
F D. ; 
A? 
ne a i a 
1g 
: | : eT. 
he : i -— 
‘ S ¥g y 
di 
Se Oe ‘a pe 
se ee 
Fe - ti ia iad 
' — 2 ro ht 7 Ene 
~ peesttiees a 
Sestsssss ; 
l- ec mpeg Ra 4 
; a a, Serer 
| Nj Gs. t st tl lt a boy 
on | i Ti wean. 7 < 
I 5 Sst ig 
d | Ps 2 a 
1 | Pte | 
’ oft ae 
is yee ce 
il | oe | 
* x 
: : eee 7 
ee _ i ee ; 
7 Ai 
a : 
Bere ‘ 
| a 
PO | 
és 
| ore ; ; 
teens K . C 3 r 
at ye paths et N 
on Sia \ 
i ee . 2 
bé +c leeeme ‘3 foe shoppe oh poate a ; a. - 
t¢oSapaccotersscense ' 
eae? eee i ; aga 
= < ” , 
nee eect a is | 7 
a cr oe wenn so : 
Siesses dy ttt ‘a 
ES or ee j . 
Soap. WHITE 
at RODGERS 
pat to TLEcTMn cg i 
Nt este = 1 Re ag i 
| A) . 
| 
| - 
: ’ Slee 
; ee ra 
. ae 
| rr ; 7 
pee ae 
% . - pees -u — a ae = ee Te a a oe &§ o 
we is c vy sie ficaen cf. 7. See | See Tom “ 
, rT eeeess r. . : Ee oY = YL a re: wo SS : i De 
: ee Mae ae rs ead ae es oe Figen P esa.” Fi Fae tte ae 7 ti 
ae OX R -_- L. ‘ | Jaa A . oe be ahs ia yb) 
# t : i lat F “ nem : gg Mate 
7 ; bis a ; - ‘ awe: : aos % Ort , ‘ 
. .  1211H CASS AVENUE | 2 as ST. LOUIS, MO. | = 
f = q i 
: rae 
a 
| es 
“ee 
we? S4 ; Ss) ~~ 
wie < ; ; - . x ss = . 
Ce pe epee ed oe es . ‘ ims ze eag5 as. Ss aa . Pt ee cy 4 he 5 ~ 7 ee: “ 4 oe . ‘ , J 4. ’ ; . : 4 = 
scans rm oe > ee Satins Baleares, ae > ie J eo J a ORS. PT ae = ae me en = a fn * caw aor ee es “er cS ae ‘ : Arte’ ea: Vs 2 oe 
re eS hs Echos BLS eee ee: es = ree ral 7 tA, a 4 be. 2 ee = Fated : ig es re a a. ae ae . eed | ’ . é ; : ) 
— eaggae Ml ee tee Bee 0 see Oe ae , ia Ne ae ue A Nn, 2a a ee 
¥ ; 3 7 oy Z o 7 f i eee ee 2s a BEE aoe Sa, il 
, wee ae t : os ' eat ee ag Bile Wipes — | eee a ne ys trl a ae < ; ~ ‘ . 
ah Bh ny - be Vice o> a pe 2 3 x a4 hi Se ae am a eae sit Peas 3 eS Cee 7 Shitty yee 2 * re ee > r s 
a ee! ee es oe re Sa ae Pe ae Eg . i inal * iF. Spe, ee ne fat +, Sh oe Me tg = = “ a 7 in , : 


Sead 


Lot 
pa ae 


16 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 7, 1940 


types of retailers. 


Determining Refrigeration Requirements 
For Counter-Type Ice Cream Freezers 


Editor’s Note: This is the No. 4 instalment in a series of 
articles on the design, application, and servicing of low temperature 
mecahnical refrigeration equipment in everyday use by various 


This week’s instalment describes the two main types of 


freezer heads, and gives figures on the B.t.u. requirements of 


counter freezers. 


Types of Counter Freezers 


There are on the market two 
types of freezing chambers’ or 
freezer heads on counter freezers— 
(1) the Vertical type and (2) the 
Horizontal type. 

Method of refrigeration on the 
vertical type is ‘direct expansion,” 
while on the horizontal type the 
method may be “brine circulation” or 
“direct expansion.” Direct expansion 
type units may be further divided 
into two classes—-(1) the jacket or 
flooded type; (2) the coil type. 


No. 5 
aay 


WHEEL PULLER 


A simple, efficient tool for hard pulling 
jobs such as flywheels, fans and pulleys— 
universal for all make _ refrigerators. 
Rotating arms grip in any _position— 
internal or external pulley—odd and even 
spoked wheels. Hex head power screw 
has narrow band to facilitate hand turn- 
ing. Made of special steel, hardened and 
tempered. Fully guaranteed. Sold by 
mill supply and refrigeration jobbers. 


j. H. WILLIAMS & CO. 


225 Lafayette St., New York, N. Y. 


\ y OROP-FORGED Tose 
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REFRIGERATION TOOLS 


(1) The jacket type consists of a 
metal jacket which completely sur- 
rounds the freezer cylinder or head. 
The refrigerant is flooded into the 
jacket and expands around the 
freezer wall thereby freezing the 
mix. 

(2) Coil type units usually consist 
of 30 to 50 feet of %-inch copper 
tubing tightly wrapped and soldered 
to the cylinder to insure a tight bond. 
The refrigerant is circulated through 
the tubing and expanded around the 
freezer wall thereby freezing the 
mix. 

In the brine type freezer, the brine 
is pumped and circulated into a 
jacket which completely surrounds 
the freezer cylinder walls and by 
this means the mix is frozen. 


Refrigeration Requirements 
For the Freezer 


Amount of heat that is removed 
by the freezer is composed of the 
sensible heat from 40° F. to the 
freezing point and part of the latent 
heat of fusion. About one third to 
one half of the latent heat of fusion 
is removed during the _ freezing 
process and the temperature of the 
frozen’ mix as it comes from the 
freezer is in the neighborhood of 
23° to 26° F. The remainder of the 
latent heat of fusion is removed 
during the hardening process. 

Figuring the heat input from the 
dasher motor and heat leakage into 
the freezer, an average figure for 
the heat to be removed by the 
freezer from the mix is 425 B.t.u. 
per gallon of ice cream. 


3. HARDENING CABINET 


As already stated, the hardening 
cabinet may be separate from the 
freezer and the refrigeration system 


SEE FOR. YOURSELF 


how DAVISON’S 


7. travelling demonstration has 
awakened foresighted service engin- 
eers to the fact that here is the drying 
agent that assures COMPLETE SATIS- 
FACTION. The response has been 
astounding—and without exception, 
those who gave Silica Gel a trial, now 
know from experience that the superior 
qualities of Silica Gel help them gain 
valuable customer confidence. 


If you haven't seen this demonstra- 
tion—find out from your jobber 
when he plans to exhibit it. It's worth 
your while to see it and learn all the 
reasons why you should make Silica 
Gel your standard drying agent. 
Meanwhile—give Silica Gel a trial. 
Your jobber has your favorite dryer 
charged with Silica Gel or Silica Gel 
for refill. 


For complete information see your jobber or write to 


THE PAV EPOM CHEMICAL SOR eso tok 


may be brine or direct expansion 
with or without holdover plates and 
the same applies when the hardening 
cabinet is combined in one unit with 
the freezer. 

In combination units, during the 
freezer operation, there is no refrig- 
eration supplied to the hardening 
cabinet; all of it goes to freeze the 
mix. The cabinet system being so 
designed has enough holdover ca- 
pacity to keep the temperature of 
the cabinet low enough to preserve 
the ice cream. In later articles 
individual systems will be described 
in full and details given on the 
complete refrigeration systems. 


Total Refrigeration 
Requirements 


Assuming a hardening tempera- 
ture of —10° F., the average heat 
to be removed from the ice cream 
during hardening is approximately 
400 B.t.u./gal. of ice cream. This 
figure does not include heat leakage 
of the cabinet which should be 
figured separately. 

The total heat to be removed to 
freeze and harden one gallon of ice 
cream is the sum of the figures 
given in each step—approximately 
900 B.t.u. This is a variable figure. 
Different installations will have vary- 
ing amounts of heat leakage which 
will alter the total amount of refrig- 
eration which is to be supplied by 
the condensing unit or units. Like- 
wise, where no pre-cooling of the 
mix is necessary, this figure must be 
altered. 


CLT. 6-Months Earnings 
Total $7,630,843 


NEW YORK CITY — Commercial 
Investment Trust Corp. for the six 
months ended June 30 reports com- 
bined net earnings of $7,630,843.11, 
equivalent after preferred dividends 
to $2.10 per share on 3,539,123 
common shares outstanding, as com- 
pared with $7,460,677 or $2.06 per 
share on 3,529,925 common shares for 
the same period of 1939. 

Earnings reported are after deduc- 
tion of federal taxes at the increased 
rates under the Federal Revenue 
Act of June 25, which are retroactive 
to Jan. 1. These increases amount 
to $296,456, or 8 cents a common 
share for the entire period, of which 
4 cents applies to the first quarter. 

Deferred income _ available for 
future gross earnings at June 30 
stood at $26,646,494, compared with 
$22,235,824 at Dec. 31, 1939. 

Volume of new business was 31% 
higher than in the same period of 
last year, and the portfolio of 
outstanding receivables was’ up 
$76,856,323 from Dec. 31. # <Aver- 
age receivables were approximately 
$96,000,000 more than a year ago. 


‘Swiss Valley’ Effect In 
World’s Fair Igloo Is 
Conquered By Drapes 


NEW YORK CITY—It took 27,000 
square feet of sky-blue broadcloth 
drapes to de-echo the Carrier Igloo 
at the New York World’s Fair, 
changed over this year from an 
exhibition hall to a lecture audi- 
torium. 


Booming echoes from the para- 
bolic, curved walls threatened to 
turn the 75-foot snow hut into a 
“white elephant,” until Director 
George S. Kent played a hunch that 
solved the problem. 


It was found that the human voice, 
magnified by the loud-speaker sys- 
tem, would hit against the Igloo’s 
opposite wall and bounce back, 
hardly losing a decibel in its travels. 
Acoustical engineers, called in to 
help solve the problem, said they 
could get rid of the echoes by con- 
structing sound-proof walls, but that 
this, in addition to being an expen- 
sive proposition, would require two 
weeks’ work, during which the exhibit 
would have to be closed. 


But getting the work done without 
interfering with normal operation of 
the exhibit was as important a 
consideration as the cost, so Director 
Kent decided to scout around for a 
substitute method to take the place 
of the special acoustical plaster 
treatment which the sound experts 
had recommended. 


Folded drapes are used to good 
effect in radio broadcasting studios, 
where sound waves must be rigidly 
controlled, he reasoned—so why 
couldn’t they be used here? Sound 
experts were skeptical. Playing out 
the string, however, Mr. Kent called 
in Riegler Brothers, Irvington, N. J. 
interior decorators, to make an esti- 
mate on the project. Cost quoted 
was approximately $4,000 less than 
what it would have cost to erect 
scaffolding and install special acousti- 
cal plaster. 


The work was done after 10 p.m., 
when the exhibit was closed to 
visitors. Nine men worked on the 
job, which was completed in four 
nights. Drapes were hung from a 
catwalk opening at the top of the 
Igloo’s dome, the broadcloth being 
stretched in heavy folds from the 
dome to a spot about 15 feet from 
the floor, without being gathered in 
at any point. 

The first night, one section of the 
building was covered, and the exhibit 
opened at 10 a.m. as usual, without 
visitors being aware that the drapes 
were anything more than an orna- 
ment, Mr. Kent said. Today, the 
Igloo’s echoes have disappeared, and 
Mr. Kent says the drapes have made 
the interior of the exhibit more 
attractive than it was before. 


Air Cooling’s Worth In 
Industry Cataloged 


SYRACUSE, N. Y.— Adaptability 
of air conditioning to industry is 
illustrated in a new 16-page catalog 
announced by Carrier Corp. Equip. 
ment shown ranges from a window 
ventilator, handling a few hundred 
c.f.m., to heat diffusers delivering 
B.t.u. in hundreds of thousands, 

An index classifies the equipment 
according to its uses. All products 
are illustrated. Descriptive infor- 
mation includes application, opera- 
tion, installation, and_ specification 
data, as well as tables of capacities, 


Refrigeration Tubes 


— New cup seal keeps — 
«been clean and dry 


THE AMERICAN BRASS CO 


“FRENCH SMALL TUBE BRANCH” 
General Offices: Waterbury, Conn 


Every Clarage Fan 
Wheel is BOTH stati- 
cally and dynami- 
cally balanced— : 

every precaution COMPLETE | 
taken to insure free- LA ASSEMBLIES ‘4 
dom from vibration 

and QUIET operation. That's one BIG rea- 
son why so many unit conditioner 
manufacturers prefer Clarage Wheels and 
Complete Assemblies. And, yes, we build 
a complete range of sizes! 
May we have your next inquiry? 


CLARACE FAN COMPANY 


KALAMAZOO, MICHIGAN 
Sales Offices in All Principal Cities 


THIS EQUIPMENT IS 
EASIER TO SELL NOW 
THAT WAGNER MOTORS 
ARE BEING USED! 


THEY'RE GOOD MOTORS — 
THAT'S WHY HUNDREDS 
OF MANUFACTURERS 
USE THEM! 


WAGNER MOTORS 


CAN HELP YOU SELL YOUR EQUIPMENT 


ye 


Name 


. refrigerators, and air conditioning equipment 
powered by Wagner motors, continue to give faithful, 
reliable, efficient service year after year. This record of 

agner motor performance increases the sales possibil- 
ities of these appliances through increased confidence of 
users and dealers — an added sales feature that you can- 
not afford to overlook. 


Alert dealers, realizing the value of this user acceptance, 
are quick to tell their prospective customer that the ap- 
pliance in question is equipped with a Wagner motor. 
The complete confidence which users place in Wagner 
motors helps the dealer sell siienaraane ee appliances. 


motors helps the manufacturer of the i build up 
a desirable reputation for his product. 


Send for bulletins MU177 and MU182 containing com- 
plete technical data on Wagner motors. Wagner main- 
tains 25 sales and service branches conveniently located 
throughout the country. Trained sales-engineers are 
always ready to assist you in selecting the exact motor 
for your equipment. 


MAIL COUPON TODAY 
WAGNER ELECTRIC CORPORATION 
6400 Plymouth Avenue 

St. Louis, Missouri 


Please send me FREE bulletins MU177 and MU182. 


Firm 


Address. 


City 
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appliance fields. 


Single Unit Water Heater 
Of G-E Priced Lower 


BRIDGEPORT, Conn.—To meet a 
demand for a low-cost single-unit 
electric water heater, the General 
Electric appliance and merchandise 
department has announced a new 
30-gallon “Special” heater (model 
G301B2) having a recommended fac- 
tory list price of $59.95. 

The water heater is a single unit 
type, round, finished in white with 
plack base. There is no provision 
in this heater for a second unit in 
the upper part of the tank. Recom- 
mended list price is approximately 
15% less than for any similar Gen- 
eral Electric models previously avail- 
able. 

One Textolite sealed-in Calrod 
flange-type heating unit is immersed 
in the water at the bottom of the 
tank, heating the water directly. 
An automatic temperature control 


‘Silent, vibrationless, de- 

pendable, long-lasting. 

Powerful grip prevents 

slippage. A nearby dis- 

tributor carries a com= 

plete stock for appliances 
and machines. 


THE DAYTON RUBBER 


MFG. CO., DAYTOR, ease 


Water Coolers — Filters 
Cafeteria — Industrial 
Commercial Remote 
Surge Tanks Pipe Coils 


Filtrine Mfg. Co., Brooklyn, N. Y. 


CUSTOMERS 


BEALE RS 
Wanted! 


The market for ‘pack- 
aged" air conditioning 
is almost unlimited. 
But no sale is better than the unit 
you sell! It will pay you to investi- 
gate the GR-Lipman line. We have 
a liberal sales franchise . . . and 
equipment that is unex- 
celled. Write for details. 


GENERAL REFRIGERATION DIVISION 
Yates-American Machine Co. 
Dept. AC-2 Beloit, Wisconsin 


THE AMERICAN BRASS 


os FRENCH SMALL TUBE BRANCH 


General Offices: Waterbury, Conn 


What's New 
Descriptions of some of the brand new items for 
the refrigeration and air conditioning, and major 


can be adjusted to deliver hot water 
between temperatures of 120° to 
190°. 

Tank is of heavily galvanized 
copper-bearing steel, with a 150- 
pound working pressure. Steel outer 
shell is finished in high-gloss baked- 
on Glyptal enamel. 


Low Price Range Added ° 


To Kelvinator Line 


DETROIT—The ER-9, a new low- 
priced model, has been added to the 
1940 line of Kelvinator’ electric 
ranges. The model carries a sug- 
gested price of $99.50 delivered 
anywhere east of the Rocky Moun- 
tains. 

The new model is of one-piece 
welded steel construction, porcelain- 
enameled inside and out. Cooking 
top is one-piece, acid-resisting, porce- 
lain enamel with back splash and 
back shelves. 

Two-unit oven featured throughout 
the Kelvinator line this year has 
also been incorporated in the ER-9. 


Measuring 16 x 16 x 19 inches, the 
oven is equipped with nickel-plated 
oven shelves with safety stop; 
porcelain enamel combination roaster 
and broiler rack; a counterbalanced 
shelf-type oven door with broil stop, 
and oven ‘vent through the front of 
the wall door. 

Surface units are controlled by 
five-speed switches. Switch panel 
has a combination oven switch and 
thermostat, with automatic pre-heat 
cutout and “broil” and “bake” pilot 
light. 

Also featured in the new model is 
a porcelain enamel drip tray under 
the units; sliding utility drawer; 
appliance outlets mounted on the 
wall guard; and a black toe-room 
base. 


Henry Manifolds Feature 
Balanced-Action Valves 


CHICAGO—A new line of mani- 
folds, incorporating the company’s 
“balanced-action” diaphragm pack- 
less valves for refrigeration, air 
conditioning, and industrial require- 
ments, has been announced by Henry 
Valve Co. 

Manifolds serve a three-fold pur- 
pose: 1. A neat, compact, convenient 
means of mounting shut-off valves. 
2. More even distribution of fluid 
through the various valves and lines. 
3. Centralized manual control loca- 
tion. 

Feature of the manifold line is the 
use of the company’s _packless 


valves, which are claimed to incor- 
porate a balancing-action that as- 
sures positive opening under all 
pressure conditions. The angle valves 
are mounted on the manifold with 
extruded, reinforced silver soldered 
joints. 

Manifolds are made with from two 
to six valves, with either flare or 


solder connections. Sizes of valve 
connections range from 4 to %-inch 
S.A.E. flare or O.D. solder. Sizes 
of elbow manifold connection range 
from %-inch S.A.E. flare to 1%-inch 
O.D. solder. 

The new line ,is described in 
Henry’s bulletin No. 129. 


New Light Designed For 
Hard-to-Get-at Places 


SIERRA MADRE, Calif. — For 
engineers, servicemen, and _ others 
requiring a closely spotted light in 
hard-to-get-at places, Sierra Aircraft 
Co. has developed a flashlight bulb 
extension which screws into the 
bulb socket. 

Made of special wire encased in 
aluminum alloy tubing, the exten- 
sion can be made to hook on any 


object, or shaped to form its own 
stand, it is claimed. This allows 
the serviceman to have both hands 
free for work. 

Extensions are available in 6-inch 
variations in lengths between 6 and 
386 inches, and are priced to retail 
from 25 cents for the 6-inch length, 
up to 90 cents, for the 36-inch 
length. 


Airgard Ventilator Aids 
Hay Fever Sufferers 


CHICAGO — Specifically designed 
for hay fever and pollen asthma 
patients, a new Airgard Model M 
window ventilator has been an- 
nounced by the Airgard Mfg. Co. 
The new model, which handles 350 
c.f.m. of fresh, filtered air, will sell 
for $49.50 retail. 

Powered by a 1%9-hp. motor and 
housed in an insulated cabinet, the 
new unit is designed for window 
mounting. Air cleaning efficiency is 
said to be 97% of air-borne material, 
including pollen. 


Greater Display, Storage 
Space in C. V. Hill Case 


TRENTON, N. J.—A new double- 
duty case, which is claimed to afford 
approximately one-third more display 
and one-third more storage than the 
average case of this type, has been 
announced by C. V. Hill & Co. 


Platter rack in the new case is 
a full 31 inches wide, as compared 
with 23 or 24 inches in the conven- 
tional double duty case, it is said. 

All-porcelain inside and out, the 
case has ‘“step-open’” storage doors 
and “slide-away” service doors. 


OSM ELT SEE TRNAS: SRURRIARRN:  AIC RRER RR R  ARE e 
REFRIGERATION and AIR CONRITIONING 


OPEN 


The Crispeteria is open OPEN for compelling, 
attention-getting display of produce . OPEN for 
customers loaded down with purchases, who can't 
open bulky doors OPEN for easy handling and 
selection . . . OPEN FOR BUSINESS! OPEN so 
that grocers are eager to install one. OPEN a new 
field for profits by selling the Crispeteria. 


REFRIGERATORS 


NORTH KANSAS CITY, MO. 


Write today for details and open territories. 


Satisfaction Sold 


Features that win you sales: imbedded fin-to-tube contacts—silver welded 
connections—staggered tubing for maximum heat absorption. Repeat 
business builders for dealers everywhere 

See Your Jobber or Write today for New Catalog 


lc pl COILS, Inc. 


with every Larkin patented con- 
tinuous cross fin coil. 


S.E. 


519 Memorial Drive, 
ATLANTA, GA. 


PARTS and EQUIPMENT 


CONVENIENTLY LOCATED 
WAREHOUSES 


TO SERVE YOU 
MORE QUICKLY 


THE HARRY ALTER CO. 


NEWYORK = NEWARK 
BROOKLYN _—ODETROIT 
BRONX LAND 
JAMAICA _—s ST. LOUIS 


1728 S. MICHIGAN AVENUE, CHICAGO, ILLINOIS 
3 CHICAGO BRANCHES, NORTH, WEST, SOUTH 


YOU'LL BE.PROUD TO SELL 
9 


ALL-INCLUSIVE PROFIT LINE 


Throw out your chest and proudly survey the increased profits 
you'll make selling the superb Sherer line. It's ‘‘tops’’ in con- 
struction and performance. Double sales and profits by selling 
refrigerators and compressors . . . on one contract. 


Write today for franchise details and catalog. 


SHERER-GILLETT CO., marsnatt, mich. 


(SHERER| 


DISPLAY AND STORAGE EQUIPMENT 
FOR RETA FOOD STORES 


* EASY TO INSTALL 

* MORE EXACT REPLACEMENTS 
* DURABLE 

* DEPENDABLE 

* PROFITABLE 


ASK YOUR RANCO JOBBER 
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AMINCO 


WATER REGULATING VALVE 
(Pressure Controlled) 


Aminco No. 614 Water Valve is used 
to regulate the amount of water 
passing through water-cooled con- 
densers. The valve is quiet in opera- 
tion, free from chattering; practically 
friction-free and provides a maximum 
flow of water with a minimum head 
pressure differential. 


Aminco Water Valves have a double 

bellows seal, removable body seat 

and will operate on all refrigerants 

; except ammonia. Standard connec- 

: we ia tions 34” x 3%” F. P. T. Send for 
No. 614 Bulletin No. 15. 


AMERICAN INJECTOR COMPANY 


1481 FOURTEENTH AVENUE, DETROIT, MICH. 


Pacific Coast: Van D. Clothier, 1015 E. 16th, Los Angeles, Calif. 
Export: Borg-Warner International Corp., 310 S. Michigan Ave., Chicago 


ADROIT 


As a class, mechanics engaged in the refrigera- 
tion industry are deft, ready-witted and definitely 
not “butter-fingered.” 


And such men appreciate the adroitness of other 
workers who make Commonwealth Brass fittings 
in huge quantities so that the industry may continue 
to serve an ever-widening demand. 


Expert mechanics also endorse the idea of the 
adequate wall thicknesses of Commonwealth fittings 
and the wrench flats adroitly designed on elbows 
and tees. They know that this provision, besides 
contributing strength, also prevents hurt knuckles 
—wrenches have ample room on the fittings “Built 
Right to Stay Tight.” 


One nice thing about using Commonwealth 
fittings is that adequate stocks are always available. 
Hundreds of standard, semi-standard and special 
shaped fittings can be had promptly. Any combina- 
tion of pipe and tube ends furnished. 


Ask for Catalog 38. 


COMMONWEALTH BRASS CORP. 


Commonwealth at Grand Trunk RR. 
Detroit, Mich. 


* sd rat 

Ay 
THE CHIEFTAIN HERMETIC IS USED BY MANY OF THE LEADING 
MANUFACTURERS OF DOMESTIC AND COMMERCIAL EQUIPMENT. 
IT WAS SELECTED BECAUSE: 
1. It is a completely sealed unit. 2. It has years of satisfactory field 


experience. The engineering is advanced and sound. 
INVESTIGATE CHIEFTAIN—THE PROVEN HERMETIC 


TECUMSEH PRODUCTS CO., TECUMSEH, MICH. 


Canadian distributor: Refrigeration Supplies Co., Ltd., London, Ontario 


FOR PRESSURE 
CONTROL UP 
TO 1H.PAC 


i Separate “Oe and Off Keods ww Universal Range we Capillary Pressere Connections 
e Fewer Models te Stockh te Minmum Free Service we “Coobng Control on Cut Out or Cut in we We Short Cychng 
eee 


W Poilartron Equipped Compressors caw be Converted to Produce Frost Free Constant Cold 


MINNEAPOLIS-HONEYWE 


MINNEAPOLIS HONEYWELL REGULATOR COMPANY RR 


FOURTH AVENUE. 


OFLAM PLAN! (OMDOR COMPANY DWALD BRAMC 


@ A convenient new tool which makes 
possible a rapid and efficient reaming 
job on both the inside and the outside 


edges of copper, brass or aluminum Outer Reamer 
tubing. 


Tubing is introduced from one end 20° 
of tool for inside reaming, and from 3 

the other end for outside reaming. 
The tool cuts in either direction and 
is self-centering. It has three hard- 
ened, hollow ground tool steel cutters. 
The cutters are protected against 
damage when not in use, by outside 
shell of tool. Body is knurled for 
easy handling. Handles all sizes of 
tubing from 3/16" O.D. to 1142" O.D. 


IMPERIAL BRASS MFG. CO. 
565 S. Racine Ave., Chicago, Ill. 


IMPERIAL bees 


VALVES © FITTINGS © TOOLS © STRAINERS YOUR JOBBER 
DEHYDRATORS © CHARGING LINES © FLOATS 


BAR-BOY -- - DIRECT DRAW BEER SYSTEMS 


BUILT RIGHT - - PRICED RIGHT i _ 


IMPERIAL | 
INNER 
AND OUTER 

REAMER — 


SIMPLE TO INSTALL 


Available In 2-3-4 Keg Sizes. 

Ice Water Faucet Standard On All Models. 
Bottle Compartment And Ice-Maker Optional 
Equipment. 


Pull Line Of Beer Equipment, Including 
Walk-In Type Pre-Coolers And Dry-Storage 
Bottled Beverage Coolers. 


ee INQUIRE TODAY! 


ae FOGEL: RErRISERATOR COMPANY , since 


a 
My 


Ii6‘* & Vine Sts.,Phila., Pa. 1899 


Here’s What Some Dealers Would Like 
To See In the 1941 Refrigerator 


Some of the Ideas Are Slightly Peculiar, But There's 
A Reason Behind Most of the Suggestions 


Editor’s Note: With manufac- 
turers of household _ electric 
refrigerators now thinking about 
design changes and improvements 
in their 1941 lines, the News 
believes this expression of dealer 
opinion on refrigerator design— 
taken from a survey made early 
in the year—is interesting and 
timely. While some of the ideas 
may seem a bit outlandish, others 
appear to express needs that have 
come right out of the dealers’ 
experience with prospects and 
users. This survey was made in 
Galveston and Houston, Texas. 


Manufacturers have made exhaus- 
tive surveys of their own dealers 
and of the buying public to deter- 
mine what they think a refrigerator 
should have in the way of design, 
serviceability, and features. 

Most of these surveys follow a 
pretty rigid pattern, however, and 
being filled with “leading’’ questions 
which concern certain predetermined 
points about refrigerator construc- 
tion. 

But a survey that got a _ spon- 
taneous reaction from dealers was 
one at a meeting of the Houston 
Power & Lighting Co. held earlier 
this season in which the dealers in 
the territory of Houston and Gal- 
veston were simply asked: 


‘1F YOU WERE THE ENGINEER’ 


“What suggestions as to refriger- 
ator design would you make if you 
were a manufacturer’s chief engi- 
neer ?” 

The question phrased in _ this 
manner aimed to draw from the 
dealer’s their ‘pet ideas” or ‘pet 
peeves” on refrigerator design and 
procedure, and while many expressed 
themselves as completely satisfied 
with present design practices, and 
others merely indicated that they 
would like to see more “stream- 
lining” (repeated often throughout 
the answers), a number of the 
answers brought forth some personal 
ideas on the subject. 

Earl D. Viser of Kauffman Meyers 
& Co., for example, would like to 
see the design go to “modified mod- 
ern, trimmed in harmonizing colors 
such as white and red or white and 
black to go with today’s. color 
schemes.” 


BIN IN EACH LEVEL 


“A bin in each level for different 
articles and a store drawer in the 
bottom of every refrigerator,” asks 
J. A. Schuman of Lack’s Auto 
Supply Co. 

“I would add more insulation and 
try to make a box that needed 
absolutely no defrosting,’ says 
Nicholas A. Tay of Lack’s Auto 
Supply Co. 

“Build a refrigerator that can fit 
snug against the wall, so that it will 
not collect dust,’ urges Frank E. 
Whitaker of the Paul Wright Elec- 
tric Co. 


WANT WATER ON TAP 


One group of replies expressed the 
need for a “tap” source of cooled 
drinking water. E. F. Abercrombie 
of the Western Auto Supply Co. 
would “add a copper pipe attached 
to the water supply going into the 
refrigerator, wrapping around the 
freezing unit, and coming out at a 
convenient place.” 

Frank Skinner of the Barber 
Plumbing Co. thinks the trick might 
be turned by having a “built-in 
water cooler with glass reservoir on 
top, and the coil inside.” Joe Cox 
of the Southland Hardware Co. 
would merely put a water container 
in the refrigerator cabinet with pro- 
vision for drawing the water from 
the outside. H. S. Watkins of the 
Cooper Refrigerator Co. has the 
same idea. 


ABOUT THE DIMENSIONS 


Another group concerned them- 
selves with the general dimensions 
and appearance of the box. 

“Make them not so deep, but 
broader,” requests Gordon Wood of 
the Hunter Fan Co. ‘Make ’em 
larger,” said W. M. Beard, Jr. of 
Finger Radio & Furniture Co. 

“Make them higher so that the 
homemaker does not have to stoop,”’ 


is the pungent suggestion of Garnet 
McLeod of Lansdowne & Moody. 
“Increase the shelf flexibility of 
adjustment and forget the gadgets,” 
would be the order of P. B. Trus- 
low, Edmundson Refrigeration Co. 


Here is a woman’s viewpoint to 
which some heed might be given. 
Says Mrs. R. B. Lowry of the 
R. B. Lowry Co.: 

“Provide a larger freezing com- 
partment which can hold large flat 
vessels, and also provide shelves that 
revolve or pull out, and which are 
high enough so that one doesn’t 
have to bend too many times per 
day.” 

Carrying the design suggestions 
to the humorous, perhaps, W. W. 
Short of the W. W. Short Co. wrote: 

“Make ’em_ wide, lower, and 
upholster the top, with louvres to 
insure a cool bed in summer—the 
maid’s comfort must sooner or later 
be considered.” 

Two who cast votes for rollers on 
the legs so that the refrigerators 
might be moved easily were Milton 
Marks and M. A. Stern of Mont- 
gomery Ward & Co. 


DEFROST TUBING DRAIN 


H. H. Dimmick of Lansdowne & 
Moody thinks that the refrigerator 
ought to have a defrost tubing drain. 

While not perhaps strictly within 
the category of design changes or 
improvements, there were sugges- 
tions for cutting down the number 
of models in present-day lines, and 
protests against ‘‘too many duplicate 
sizes.” Long guarantees also came 
in for some shelling, the specific 
recommendations being for a reduc- 
tion to a 90-day guarantee. 

W. H. Fenagilio of Haverty Furni- 
ture Co. and Leland L. Gregory of 
Peden Co. would go to a plainer 
design, “with less buttons and 
gadgets, easier access to shelves, 
and more space.” 


‘LIKE FURNITURE’ 


“Make it look more like a furni- 
ture fixture and not a radio,’’ recom- 
mends J. G. Bradburn of the Lee 
Rae Radio & Record store. 

Abe Schuman of the Lone Star 
Furniture Co. would try to develop 
“an automatic defroster that would 
defrost itself when the refrigerator 
gets to a certain freezing point. 
This would benefit people who neglect 
defrosting their refrigerators as 
often as they should.” 


THREE SUGGESTIONS FROM ONE 


Three suggestions popped to the 
mind of Robert Jenkins of Foley 
Brothers. They were ‘Eliminate 
enamel odors. Improve on effective- 
ness of door latches. Trim in 
different colors.” 

“A low-priced all-porcelain model” 
would be the aim of Martin E. Davis 
of Foley Brothers. “Revolving in- 
terior and air conditioned refrigera- 
tion to eliminate frost,” are ideas 
advanced by Franklin B. Lyons of 
the same company. 

J. S. Channing of Houston Light- 
ing & Power Co. thinks all 8-cu. ft. 
and larger models should have double 
doors. 


MIRROR IN THE DOOR 


“A mirror in the front door’ (he 
must have been watching the ladies), 
Suggests George Turney of Crum- 
packer’s. 

“I would design the refrigerator 
to make them a part of the home, 
like a central heating plant, rather 
than a piece of furniture,” says O. 
H. Tomlinson of Peaslee Gaulbert. 

C. E. Tatum of Sickensen-Shaw 
would design to please the “house- 
wives who are demanding stream- 
lines with simplicity for cleaning.” 

“Make it similar to an electric 
range,” would be the idea of Fred 
T. Ealand of the George E. Ander- 
son Co., and he draws a sketch to 
show a very flat table-top model with 
twin doors at the front. 

Fred J. Cunningham of Sears- 
Roebuck puts in a final word for the 
status quo in design. 

“Let the engineers solve this,” he 
says. “They are busy getting the 
woman’s viewpoint(?).” 


FOOD LOCKERS 


Create more sales and 
build good-will. Write 
today. 


McGREW MACHINE Co. 
Lincoln, Nebraska 


: Use CHICAGO SEALS 


“for seal replacements 


CHICAGO SEAL co. 
20 North Wacker Dr., Chicago 


Provide Extra Profits 
Sure Repeat Orders 
Sold Only 
Through Dealers 
ALL-STEEL-EQUIP COMPANY, INC. 


108 Kensington Avenue & Aurora, Illinois 


Rotary Seal Co., Chicago, Ill. TRADE Mark 


The Most Accurate Control 


Valve for Smal] 
Capacity Systems 
The ‘‘TK’’ Thermo Valve 


Alco Valve Co., St. Louis, Mo. 


Send for your 
COPY OF 


“FIN COIL 
ENGINEERING” 
PRE 


REMPE CO. 
342 N. SACRAMENTO BLVD., CHICAGO, ILL. 


AUTOMATIC 
PENN caine io 
SWITCHES 


Protect the reputation of your product 
Write for Catalog 


PENN ELECTRIC SWITCH CO. 
GOSHEN, INDIANA 


Hardy-MAYFLOWER 


are a sure guarantee 
of satisfaction 


Hardy Manufacturing Co., Inc. 
126 Davis Ave., Dayton, QO. 


SPORLAN 
‘vr VALVES 


BUNDY TUBING 


DETROIT 


DEPENDABLE COILS 
urth the *FRICTION-GRIP”’ 
HIGH CONDUCTIVITY BOND 


CAMPBELL EEFRIGERATOR CO. 
Milwaukee, Wis. 

Dealers Wanted for Midwestern and 
Southern States 


Sells Faster Because 
It Cools Faster! * 


IDEAL SPEED COOLER 


Ideal Beer Cooler Co. 
2953 Easton Ave., St. Louis, Mo. 


GALE. 


COMPRESSORS‘ 


Single and twin cylinder units. 
Engineered and manufactured 
to highest standards. Write ° 


GALE PRODUCTS 
1635 Monmouth, Galesburg, Ill. 
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ASSIFIED 
SC DVERTISING 


: Fifty words or less in 6-point 
Bore i type fe ~3 one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions, $5.00, additional 
words ten cents each, 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condition- 
ing & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS AVAILABLE 


ance 
TO A YOUNG executive who wants the 
opportunity to use his creative ability 
and effort towards building a young and 
going concern, now engaged in service 
work and commercial sales. Here is the 
chance to do the things you know so well. 
Your desire to grow, ability to handle 
men and knowledge of good business 
practice is more valuable than a college 
education. Address Box No. 1248, Air 
Conditioning & Refrigeration News. 


FOR DISTRICT Representative of proven 
ability handling quality line of meat and 
yegetable display equipment. Must be 
able to sell personally as well as organize 
territory. Bond required. Remuneration 
on substantial drawing account and 
commission basis. Give complete quali- 
fications in first letter. Write HOLCOMB 
& HOKE MFG. CO., Indianapolis, Ind. 


BUSINESS FOR SALE 


REFRIGERATION COMPANY. Eighteen 
years in business. Hundreds of customers. 
Eight trained men. Repair all makes of 
domestic and commercial equipment, air 
conditioning, etc. Have several national 
accounts. Fifty to one hundred thousand 
dollar annual business. Can have imme- 
diate possession. Good investment for 
right party. Excellent opportunity for 
graduate from refrigeration training 
school. Box No. 12538, Air Conditioning 
& Refrigeration News. 


ACME INDUSTRIES, inc 
Jackson = MICHIGAN 
ae 43 en, le 


SEPARATORS 


AIR COOLED CONDENSERS 
1/6 h.p. to 5 h.p. 


RAME -TRENTON CO. 


TRENTON, N. J. 


meciience “EB rat. orf, 


Valves and Fittings 
_ The Standard of the — 
ce AI 


Kerotest Manufacturing Co. 
Pittsburgh, Pa. 


FOR SATISFACTION—SPECIFY . . 


VIRGINIA SMELTING 
COMPANY 


Located at tidewater 
WEST NORFOLK, VIRGINIA 


to World; %, 
New lorks Rpular 


HOTEL 


s LINCOLN 


44™T0 45™ STS. AT B™ AVE. 


~A 1400 rooms from $3. 
Each with Private 

Bath, Servidor and 
Radio. Four fire res- 
taurants, ac 

: claimed for su- 
perior service 

and cuisine 


MARIA KRAMER, vresident 
JOHN L, HORGAN, Gen. Mgr 


IN THE CENTER OF MID-TOWN NEW YORK 


BUSINESS OPPORTUNITIES 


COMMERCIAL refrigerator manufactur- 
ing business, old established, in a large 
eastern city, manufacturing all kinds of 
special refrigerators, display cases, etc., 
now in operation. Can be bought very 
reasonable including plant and buildings, 
or will consider partner who is an 
experienced sales manager, taking charge 
of salesmen. Must be a real deal closer. 
Box No. 1246, Air Conditioning & Refrig- 
eration News. 


FRANCHISES AVAILABLE 
SEND FOR PRICES and literature on 
the General 1940 all streamlined refriger- 
ator display case line. Over 40 years 
experience manufacturing good commer- 
cial refrigerators. On a comparative price 
test with other makes of equal specifica- 
tions, prices are lowest in the country. 
GENERAL REFRIGERATOR & STORE 
FIXTURE CO., 5th & Bainbridge Sts., 
Philadelphia, Pa. 


DIRECT FACTORY connection. Sell 
Refrigerator Display Cases, Walk-In 
Coolers, Reach-In Refrigerators, Refrig- 
erating Units, to Meat Markets, Grocers, 
Taverns, etc. Financing arrangements to 
help sell. Write Dept. A for full informa- 
tion or see EHRLICH REFRIGERATOR 
MFG. CO., St. Joseph, Mo. 


EQUIPMENT WANTED 


WE WILL Purchase Manufacturers’ 
Jobbers’ Dealers’ surplus equipment. 
We are interested in purchasing an un- 
limited quantity of commercial condens- 
ing units from % hp. to 3 hp. inclusive, 
air and water-cooled for methyl, “Freon,” 
sulphur. Also interested in valves, con- 
trols of all types, strainers, compressors, 
motors all hp. ac, de and all accessories. 
Please send us full particulars on above. 
R & R REFRIGERATION JOBBERS, 
508 Morris Ave., Bronx, N. Y. 


EQUIPMENT FOR SALE 


BRAND NEW Westinghouse one ton low- 
sides complete with fans, coils, expansion 
valves, manual controls, heat exchanger, 
and cabinet $32.50 each. Brand new 
General Electric % H.P. and 1 H.P. high- 
sides also available. Write for details. 
ASSOCIATED REFRIGERATOR PLANT, 
INC., 3028 W. Hunting Park Ave., 
Philadelphia, Pa. 


BRAND NEW air cooled High Sides at 
exceptionally low prices. These condens- 
ing units are complete, ready to be 
plugged in. They are made up with all 
new parts; General Electric or Frigidaire 
Compressor, General Electric or Delco 
Motor, heavy duty condenser, heavy base, 
receiver, valves, etc.; charged with Methyl 
or “Freon.” They are available in %-4 
and % H.P. GENERAL REFRIGER- 
ATORS CORPORATION, 518 East 20th 
Street, New York, N. Y. 


FRIGIDAIRE super line compressors, 
4%-1%, H.P., flywheel and valve connectors 
$18.50. 20 & 22X resilver soldered Frigid- 
aire coils, less float $10.00 and $12.50. 
Frigidaire 4 to 8 hole, brine ice cream 
cabinets with compressors used. RE-NU 
COMPRESSOR & SUPPLY CO., 2462 
Fond du Lac Ave., Milwaukee, Wis. 


AVAILABLE: Overhauled 4 H.P. twin 
cycle Frigidaire units complete with 
pressure switch—$17.50 each, f.o.b. Phila- 
delphia. Each unit crated and fully 
guaranteed. ASSOCIATED REFRIGER- 
ATOR PLANT, INC., 3028 W. Hunting 
Park Ave., Philadelphia, Pa. 


CARRIER, SERVEL, Universal, % and 
% H.P. air and water cooled condensing 
units new in original factory crates, 
complete with motor, belts, pulleys, water 
valves, starters, etc. Fully charged with 
“F-12”—ready to operate. A.C. or D.C.— 
110 or 220 V. At less than manufacturer's 
cost. SCHEMAN CONTRACTING SERV- 
ICE, 239 W. 39th St., New York, N. Y. 


AIR CONDITIONERS, General Electric 
and Fairbanks Morse. All brand new in 
original crates, beautiful walnut cabinets, 
size about 42 inches long, 41 inches high, 
and 19 inches deep. All AC. 90 Fairbanks 
Morse ™% ton air cooled, cost about 
$400. Our price $150. 74 General Electric 
1 ton water cooled, cost about $500. Our 
price $175. Also 1 ton General Electric 
highsides $125. G & G GENUINE MAJES- 
TIC REFRIGERATOR AND RADIO 
PARTS SERVICE, 2429 Wabash, Chicago. 


REPAIR SERVICE 


FREE HERMETIC CATALOG complete 
with prices on refrigerator units, rebuild- 
ing and exchange service. General Elec- 
tric, Westinghouse, Majestic, Frigidaire 
and a complete stock of Grunow com- 
pressors and parts. Immediate shipment. 
For your copy specify catalog A. 
SERVICE PARTS COMPANY, 1101-3 
North 24th Avenue, Melrose Park, Illinois. 


WORLD'S LARGEST rebuilders of re- 
frigeration units. Original, Genuine 
Majestic replacement units and parts for 
refrigerator and radio. Rebuilders of 
Majestic, General Electric, Grunow, West- 
inghouse, Coldspot, Servel, Gibson units 
at $25 up with 18 months’ guarantee 
protection bond. 500 units on hand. 
Send for catalog. G & G GENUINE 
MAJESTIC REFRIGERATOR & RADIO 
PARTS SERVICE, 2429 Wabash Ave., 
Chicago. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


COMMERCIAL AND DOMESTIC controls 
reconditioned like new at a small cost. 
All work guaranteed for one year. We 
also repair all types of relays with 
same guarantee. UNITED REPAIR 
SERVICE, 342 West 70th St., New York, 
N. Y., TRafalgar 4-2557-8. 


PATENTS 

HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


Rema Committees 
For Year Named 


(Concluded from Page 1, Column 4) 
developments, traffic regulations, and 
similar subjects. 

The association headquarters has 
also just released a list of the 
committees which are to function 
during the current year. These are 
as follows: 

Executive Committee: E. A. Vallee, 
Automatic Products Co.; R. H. Luscombe, 
Penn Electric Switch; W. C. Allen, 
Modern Equipment Corp.; J. S. Forbes, 
Superior Valve & Fittings Co. 

Program Committee: J. D. Colyer, 
Wolverine Tube Co.; E. J. Tweed, Dole 
Refrigerating Co.; H. T. Hulett, General 
Electric Co. 

Nominating Committee: H. V. Higley, 
Ansul Chemical Co.; I. J. Knudson, De- 
troit Lubricator Co.; E. W. McGovern, 
E. I. du Pont de Nemours & Co., Inc. 

Resolutions Committee: Edw. Gammie, 
Victor Mfg. & Gasket Co.; G. E. Graff, 
Ranco, Inc.; M. R. Oberholzer, L. H. 
Gilmer Co.; C. V. Gary, Henry Valve Co.; 
C. M. Brown, Tecumseh Products Co. 

Exhibition Committee: M. W. Knight, 
Peerless of America, Inc.; D. H. Daskal, 
Perfection Refrigeration Parts Co.; C. H. 
Benson, Imperial Brass Mfg. Co.; R. H. 
Luscombe, Penn Electric Switch; K. B. 
Thorndike, Detroit Lubricator Co. 

R.S.E.S. Relations Committee: John 
Wyllie, Jr., Temprite Products Co.; K. M. 
Newcum, Superior Valve & Fittings Co.; 
H. W. McPherson, The Electrimatic Corp. 

Jobbers Relations Committee: J. S. 
Forbes, Superior Valve & Fittings Co.; 
F. J. Hood, Ansul Chemical Co.; K. B. 
Thorndike, Detroit Lubricator Co. 

A.C.D. Relations Committee: G. E. Graff, 
Ranco, Inc.; H. F. Spoehrer, Spoehrer- 
Lange Co., Inc.; A. B. Newton, Minne- 
apolis-Honeywell Regulator Co. 

A.S.R.E. Relations Committee: A. B. 
Schellenberg, Alco Valve Co., Inc.; E. W. 
McGovern, E. I. du Pont de Nemours & 
Co., Inc.; F. L. Riggin, Jr., Mueller 
Brass Co. 

Credit Committee: J. W. Baillie, De- 
troit Lubricator Co.; A. J. Meyer, Ranco, 
Inc.; James McNeil, Imperial Brass Mfg. 
Co.; F. J. Neville, Peerless of America, 
Inc.; F. K. Zimmerman, Modern Equip- 
ment Corp. 

Membership Committee: M. R. Ober- 
holzer, L. H. Gilmer Co.; R. O. White, 
Day & Night Water Heater Co.; H. A. 
Chandler, McIntire Connector Co.; T. C. 
Davis, The Dayton Rubber Mfg. Co.; 
Ivan Corcoran, Square D Co. 

Trade Practices Committee: W. C. Allen, 
Modern Equipment Corp.; R. W. Kritzer, 
Peerless of America, Inc.; Robert Le- 
Baron, Virginia Smelting Co.; J. A. 
Strachan, Kerotest Mfg. Co.; L. F. Blough, 
White-Rodgers Electric Co. 

Statistics & Standards Committee: Ivan 
Corcoran, Square D Co.; A. B. Schellen- 
berg, Alco Valve Co.; W. D. Keefe, 
Fedders Mfg. Co., Inc.; Robert LeBaron, 
Virginia Smelting Co.; C. M. Brown, 
Tecumseh Products Co.; A. B. Newton, 
Minneapolis-Honeywell Regulator Co. 


Chicago Cooling Sales 
Establish June Record 


(Concluded from Page 1, Column 2) 
June, 1939, a gain of 29%. 

Half-year compilations show that 
the first six months of 1940 estab- 
lished a new all-time mark in sales 
of electric room coolers, and ranked 
second only to the corresponding 
period of 1937 in number and ca- 
pacity of central-plant systems pur- 
chased. A total of 270 central-plant 
installations, with a combined ca- 
pacity of 6,562 hp., were contracted 
for up to June 30 of this year, com- 
pared with 225 systems, aggregating 
3,410 hp., in the same period last 
year. 

Room cooler sales aggregated 523 
units, as against 410 in the first six 
months of 1939. 

Central-plant air conditioning sys- 
tems contracted for in June of this 
year were divided as follows: 
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Grocer Now Sells Both Food 
And a Place To Store It 


FAYETTEVILLE, N. C.—Archie 
Holmes, Jr., proprietor of a local 
grocery business, not only sells his 
customers food but also sells them 
a place to keep it, now that he has 
added the Leonard line of electric 
refrigerators to his stock in trade. 
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COLD! --and PURIFIED 


For nearly 40 Years Puro has specialized in drinking 
water equipment. Many water coolers supply cold 
drinking water—no other offers the advantage of 
a self contained purifier—a sales point that means 
profit to dealers everywhere. Write for complete 
information about our complete line for all purposes. 
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ELECTRIC WATER COOLERS 


Puro Filter Corp. of America, 440 Lafayette St., New York. 


TYLER full line dealers and distributors are 
—acumminamil setting new records for sales and profits. 
Tyler’s big line enables you to completely 
outfit modern food stores and opens up 
hundreds of live prospects in other fields. 
Famous Welded Steel construction. Phenomenal 
values. Display cases . . . Reach-Ins . . . 
Walk-Ins . . . Vegetable Displays . . . and 
special type refrigerators to fit all needs. 
very one a super value. Write for details. 


TYLER FIXTURE CORP., Dept.€E, Niles, Mich. . 
Mew York Office. GOI W 26th St REACH-IN BOXES~- 
Boston Office: 683 Beacon St. Chicage Office. 1663 W. Ogden Ave. 40% wreater capacity, 


MAKE BIGGER PROFITS 


SERVEL Model J 


4 cylinder compressor! New, in original facto 
crates, ideal replacement unit! Complete 

1%” SAE intake and %” discharge valves and 
flywheel. Bore 1%, Stroke 1%. 


Price in lots 1 to 5 $20.50 
Price in lots 5 to 10 19.50 
Price in lots 10 to 25 18.50 


For 1/2 and 3/4 H. P. Commercial Units. 
Ideal Replacement Compressor. 


NATIONAL ELECTRIC TOOL CO. 


1915 S. State (Ref. Division), Chicago, Il. 


_Fan Blades and Blower Wheels) 


SERVEL MODEL J 
4 cylinder 13g x 1% 
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THE REFRIGERATION LIBRARY 


Easy to 
Understand 


This series of three practical manuals 
covering the subject of commercial refrig- 
eration explain the theory of refrigeration 
installation and service methods, and form 
a comprehensive reference library for 
every service man. Your jobber has 
them—or order direct. 


COMMERCIAL 
REFRIGERATION 


‘Theory ond Principles of Commercial Refrigeration 
Retrigerante—Cylinders, Valves end Batety Devices 
Transternng and Dehydrotng Retigeronte 


SS NEWS PUBLISHING CO 
ere of AIR CONDITIONING & 
SERATION NEWS Detromt USA 


MANUAL NO. C-1—The theory and principles of refrigeration presented in a 
more complete manner than in household manuals. Properties of refrigerants, 
including effect on lubricating oils. Types of refrigerant cylinders, valves, and 
safety devices. Methods of drying and transferring refrigerants. 96 pages. 
Price 


MANUAL NO. C-2—Installation and service methods. Detailed information on 
commercial condensing units and their component rts. Water regulating 
valves, both electric and pressure-actuated types. looded evaporators and 
low side float valves. Two-temperature flooded systems. 112 pages. Price $1.00. 


MANUAL NO. C-3—Installation and service methods continued. Chapters on 
expansion evaporators, including blower units and all modern types. hermo- 


static expansion valves. Pressure and temperature controls. Refrigerant control 
valves. Electric motors, starters, overload relays. 144 pages. Price $1.00. 


Business News Publishing Co. 
5229 Cass Ave., Detroit, Mich. Sy ocscn taeda eee ee 1940 


Gentlemen—Please ship the following books: 


[] Manual No. C-2, []) Manual No. C-3 
[] Ship C.O.D. and | will pay the postman. 


[] Manual No. C-1, 
[]) Enclosed find check. 
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EARNINGS 


Stewart- Warner Corp. 


(Concluded from Page 1, Column 5) 

outstanding (par $5.00), includes a 
dividend of 25 cents, totaling 
$310,765, paid June 30. 

Ratio of current assets to current 
liabilities as of June 30 stood at 
4.79 to 1. 

Profit of $939,446 before provision 
for federal and Canadian income 
taxes showed an increase of $669,264 
over the first six months of 1939; 
tax provision of $262,201 increased 
the corresponding 1939 provision by 
$192,280. 

Cash as of June 30 totaled $2,124,- 
872, an increase of $945,137 over 
casn on hand at the end of June 30, 
1939. 

Inventories for the present period 
reported were reduced by $323,293, 
totaling $4,569,914, against $4,893,207 
a year ago. 

Indebtedness to banks as of June 
30, 1940, was nil, liquidating $400,000 
outstanding at the end of June, 1939. 

“The present state of world affairs 
makes it unwise to prophesy,” James 
S. Knowlson, president and chairman, 
said in a letter to stockholders. ‘The 
personnel of the company and its 
manufacturing facilities have been 
offered to the country,” he said. 

Concerning regular products of 
Stewart-Warner, Mr. Knowlson said, 
“It seems safe to believe that as 
factories begin to be filled up with 
work, and government expenditures 
begin to be translated into dollars, 
there will be a gradual rise in the 
general price level.” 


Carrier Corp. 


(Concluded from Page 1, Column 5) 
$4,504,023 as of June 30. A year 
earlier they amounted to $3,275,701. 

Orders booked during the first 
half of 1940 were slightly smaller in 
amount than those of the same period 
last year. During recent weeks the 
trend of mew orders has_ been 
upward, and second quarter bookings 
were 3.6% larger in 1940 than in 
1939. 


Westinghouse Contest 
Winners Announced 


(Concluded from Page 1, Column 4) 
winners out of the 6,000 retail sales- 
men throughout the United States 
who competed in the contest, which 
ran from Feb. 1 to June 30. To 
reach the finals, both men had won 
local and district contests. 

Entries were judged on the basis 
of recorded sales presentations on 
ranges and refrigerators. Each of 
the 6,000 entrants recorded his sales 
talk by means of portable recording 
machines operated by Westinghouse 
sales application supervisors in the 
various districts. After hearing his 
record played back, each entrant 
made a second recording a few weeks 
later, and the second presentation 
was entered in the contest. 

Outstanding retail salesmen acted 
as judges in all the contests—local, 
district, and national. 

Mr. Eshelman of the Eshelman 
Music Co., St. Joseph, Mo., based 
his presentation on the refrigerator. 
He won the local contest conducted 
by Columbian Electric Co., Kansas 
City, Mo. distributor, and topped the 
midwestern district division. 

Mr. McGhee of Ohio Public Serv- 
ice Co., Massillon, based his presen- 
tation on the range, winning the 
local contest conducted by Moock 
Electric Supply Co., Canton, Ohio 
distributor, and the central district 
divisional contest. 


June Household Sales 
Hit All-Time Peak 


(Concluded from Page 1, Column 5) 
For the first six months of the year, 
world shipments by Nema members 
totaled 1,828,047, an increase of 
117,898 over the 1,710,149 units 
shipped in the corresponding period 
of 1937, previous high year. 
Six-foot models continued to make 
up the bulk of June shipments, 
according to the Nema report, with 
254,421 units with lacquer exteriors 
and 17,316 all-porcelain units being 
included in the month’s total. Eight- 
foot models maintained their second 
position, with shipments of 15,173 lac- 
quer and 1,401 all-porcelain units. 


Sam’s Selling Slants 


0 ee mee meee eee S aren = 


Vv. E. (“Sam”) Vining, 
merchandising manager 
for Proctor Electric Co., 
is the industry’s most 
colorful salesman. This 
is the ninth of a series 
of Sam’s famous “Sell- 
ing Slants” messages to 
salesmen. An earlier 
series was published in 
the News in 1937, and 
later was published as 
a pocket-sized book. 


FRIENDS 


aE SO NEETS. NEL ore 


Here is a very practical sales experiment. 


Get the help of your wife, and the two of you put down on a 
sheet of paper the names of 50 men whom you know, friends, neighbors, 


associates, outside of your own business connections. 


Now write after each name an exact classification of the business 


in which each acquaintance is engaged. 


Here is one man in the insurance business—but exactly what kind 
of insurance does he sell—fire, life, liability, automobile, or just what? 
in the brokerage business—but what kind 


Here is a man 
of brokerage? 

And so on through the list. 

Now take a look at it. 


You will be surprised at your lack of 


information about the very people with whom you associate daily. 


Now scratch your head and wonder just how many of these men 
know EXACTLY what you do for a living. An analysis of the list 


will startle you. 


Here are 50 men whom you have been pretending to know— 
who could, and should, not only give you all of their business but 
should, and would gladly be classed as unofficial sub agents—if they 


but knew EXACTLY what your business might be. 


The next step in the experiment is obvious. 
Tell ‘em about your business and ask about theirs. 


list. 
you both get some business. 


No man is big enough to make his own living. 


1 PO ae pet dee 


New Records In Range 
& Water Heater Sales 
Set In Chattanooga 


CHATTANOOGA, Tenn. — New 


Nema June Sales Total 332,136 Units 


The following 14 companies reported 
sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on household electric 
refrigerators for June, 1940: 

Apex Electrical Mfg. Co., Crosley Corp., 
Edison General Electric Appliance Co., 
Inc., Frigidaire Div. General Motors Corp., 


Nash-Kelvinator Corp., Leonard  piy 
Nash-Kelvinator Corp., Norge Diy. Borg- 
Warner Corp., Stewart-Warner © Corp 
Sunbeam Electric Mfg. Co., Universal 
Cooler Corp., and Westinghouse Electric 
& Mfg. Co. ’ 

The sales of the reporting companies 
include units manufactured for the follow. 


Call on the whole 
T'll bet 


Nip Fe se 


sales peaks for both electric ranges 
and water heaters were established 
by Chattanooga appliance dealers 


Gale Products Div. Outboard Marine & 


ing concerns: Montgomery Ward & Co, 


during June, when volume for all 
appliances totaled $426,749, an in- 


crease of $148,594 over the May 
record. 


Mfg. Co., General Electric Co., Gibson Potter Refrigeration Corp., and Sears 

Electric Refrigerator Co., Kelvinator Div. Roebuck & Co. ; 
SALES FOR JUNE, 1940 

Other Total 


Domestic Canadian Foreign World 


Although refrigerators led in sales, 
with 795 units, the month’s record- 


— 


Lacquer (Ext.) Cabinets Complete 


appliance game with a full line of 


breakers were ranges, with 421 units, | 1. Less than 4 cu. ft...........++ss00 ‘ 1,954 92 612 2.658 
and water heaters, with 225 units. De os coi oki v0 os sa we 11,925 1,476 2,105 15,506 
Other domestic sales included 602 Se: ee OE iva ees tascecessces 8,904 1,394 1,046 11,344 
radios, 324 washers, and 13 ironers. 4. Se Ob Serer ere i 247,519 4,874 2,028 254,421 
H 1 . te “Sie tee” SP OD FR ics es teas caatnes ce 1,270 2 19 1,291 
savy sae O & “aie 0S Sern . 14,668 179 326 15,173 
appliances during June followed a | 7, 9g to 12.99 cu. ft...........+0000- 4 517 hes 3 517 
deep sea fishing contest conducted | g, 13 cu. ft. and up.............. cokes 19 ve 1 20 
on these products during the month, ———___, 
with a week’s outing the prize for ©. FOC. ROOM oot ssssacesiesecsn oe 286,776 8,017 6,137 300,930 
the 15 top appliance salesmen. Porcelain (Ext.) Cabinets Complete 
Commercial appliance sales helped | 10. Less than 5 cu. ft.............20005 sia hes ‘ane o 
greatly in building the June appli- | 11. 5 to 5.99 cu. ft................08- 362 32 116 510 
ance volume, 940 ranges and 942 | 12. 6 to 6.99 cu. ft............--seeee 17,134 53 129 17,316 
water heaters being reported in this 13 Ge NS TERS s 6 se aie 5:400505. 000 ose eee seid me: 
classification. These were supplied 14 BIO Bee Gis Merck 5 csi csssesses 1,139 3 259 1,401 
to the two federal housing projects 15. D0 Bee GR. Tiiciscscc ere vccrnre 144 2 8 154 
in Chattanooga. Other commercial 56, 20 Os Fe BO Wie a sci sicccveesove 325 2 9 336 
installations during the month in- | 17, Total Porcelain .............+..0+% - 19,104 92 521 19,717 
cluded the new W. T. Grant Co. store, ; 
and seven air conditioning unit sales 18. Fotal—Lines 9 and 17............. . 305,880 8,109 6,658 320,647 
averaging $1,510 each. 19. Separate Systems, % hp. or less... 63 1,426 1,489 
20. Separate Household Evaporators... Ses s are nek 
Back In the Game 21. Total—Lines 18, 19, and 20......... 305,943 8,109 8,084 322,136 
22. Condensing Units, % hp. or less.. re ree 
RALEIGH, N. C.—Raleigh Furni- | 23. Cabinets—No Systems ............. ere ae 4 4 
ture Co. Ras re-entered The MMQOF | Vikks ENGER® ..c.:.cccccecseece eryrer 154.0 240.0 66.8 151.0 


Hotpoint appliances. 


*Based on weighted sales for 1934, 1935, and 1936. 
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@ Here you are ready to 
board a train, positive in 
your mind that it will take 
you where you want to go. 
You Depend on it. And 
that’s a wonderful thing, 
isn’t it? 


Just so with Expansion 
Valves. The ones you De- 
pend on are the ones you 
want. For they keep on do- 
ing their job for you day 
after day after day. 


And AP is that kind of a 
valve. It’s Dependable. It’s 
the kind you are probably 
using—but if not, then join 
the legion of satisfied users 
the country over, and be 
secure in your trust that 
THAT part of your service 
installation is performing 


Dependably. 


AP offers DEPENDABILITY 
in a full line of Thermostatic Ex- 
pansion Valves, Solenoid Valves, 
Suction Pressure Valves, Tem- 
perature Control Sets, and the 
new “TRAP-IT” System-Pro- 
tectors. 


Progressive Service Men Use 
and Recommend—and Aggressive 
Jobbers Stock and Talk — AP 
Products. 


a ey 
wee 3 


dependable (4, valves control refrigeration. 


NEW A-P reaps T 


Stops impurities such as scale, 
gummy deposits, solder particles, 
and MOISTURE. Improves action of 
any Expansion and Solenoid Valve. 
Attach one to every Valve. 


AUTOMATIC PRODUCTS COMPANY 


2450 no THIRTY — SECOND STREET 
MILWAUKEE wisconsin 


Export Department 100 Varick Stree?, New York City 
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